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She knows 
Quality- 


and expects it 


Don’t forget that Mrs. America sets 
a bountiful table. She and her family 
do not stint themselves. Good food 
and lots of it are distinctly in style. 

Quality Canned Foods earn her 
confidence. It is out-of-date policy 
to sell her anything else. 

The part the can plays in Quality 


is obvious. Isn’t it also clear how the 
right source of cans helps Quality? 
Security as to deliveries, freedom 
from closing troubles, enable you to 
concentrate on your own problems 
of packing and processing. 
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Concentration is good tor Quality. 


American Can Company 


CONTAINERS OF TIN PLATE - BLACK IRON - GALVANIZED IRON 
METAL SIGNS ano DISPLAY FIXTURES 
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MANUFACTURERS OF 


TIN CANS 
CAPACITY 600 MILLION CANS PER YEAR 
MAIN OFFICE 4 


WEIRTON,W.VA. 


* 
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BRAND OF 


Emsopirs ALL THE QUALITIES THAT CONSUMERS DEMAND 


[ box shipped contains Tinplates of uniform quality, flat, clean, 
square, evenly coated and of steel made especially to our specification 


Dessuction of manufacture always welcome — and suggestions from 
customers heartily invited 


W e have tradition behind us — confidence for the future and will stand 
behind our Tinplates at whatever cost 


C. I. F BUSINESS NEGOTIATED 
SIZE — 28" x 20"— A SPECIALTY 


THE 


LIMITED 
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ZASTROW’S PROCESS ROOM EQUIPMENT 


Zastrow Hydraulic, Steam Impelled Improved Process Kettle or Process Crates, Standard 3, 4 & 


Circle Crane, radius up to 18 ft. en 40°’ x 72” and other 5tiers. Also Special Sizes 


MADE BY 


ZASTROW MACHINE CO., Inc. 


Foot of Thames St. 
BALTIMORE, MD. 


Steam Boxes 


RICES SEEDS 
BETTER SEEDS 


Leading Growers of 


CANNERS SEEDS 


PEAS, BEANS, SWEET CORN 
PERFECTED DETROIT BEET 
TOMATO, PUMPKIN, SQUASH 
CUCUMBER, CABBAGE 
SPINACH 


For Prompt Shipment or Future Contract 


A Surplus of Canners’ Pea Seed at Attractive Prices 
Also Shoe Peg Corn 


Ask for Samples and Prices 


JEROME B. RICE SEED CO. 


WAREHOUSE: DETROIT, MICHIGAN Cambridge, N. Y. 
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Corrugated boxes cannot be bought as you buy 
many other commodities . . . quality strength and 
efficiency of a corrugated container cannot be 
judged by surface appearance. It is the hidden 
qualities that make a good carton .. . the reput- 
ation and integrity of the manufacturer. 


It is a specialist’s job to correctly design a cor- 
rugated box, ECONOMICALLY CONSTRUCT- 
ED, which will embody all the vital factors nec- 
essary to meet traffic regulation, inter-state ship- 
ping rules and above all... a package which 
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your goods 


will deliver your merchandise to the customer in 
the same condition as it was when it left your — 
plant. 


Gibraltar boxes are designed and built with the 
proven skill of master craftsmen who know cor- 


rugated paper and its application to shipping 
problems. 


And our prices are right. Mail us your Corrug- 
ated Box specifications and we will gladly send 


you sample box, embodying your requirements, 
with our quotation. 


GIBRALTAR CORRUGATED PAPER CO,., Inc. 


Bergen Turnpike & 36th St., 


FOR STRENGTH 


NORTH BERGEN, N. J. 


gate 
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LANDRETH 
GARDEN SEEDS 


Spot or 1927 Crop Seeds 


WE OFFER 
Peas Okra Cabbage Cucumber 
Corn Tomato Spinach Snap Beans 
Beet Squash Pumpkin Cauliflower 
Dwarf Lima Beans 


or Any Other Varieties You May Want 
FUTURE OR 1928 CROP SEEDS 


When ready to place your Contract order for delivery after 
1928 crop is harvested, wnite us for prices. 


If we had not grown good seeds, given fair prices, fair service 
and careful attention to business, we would not be the oldest 
Seed House in America, as this is.our 144th year in the business. 


BUSINESS ESTABLISHED 1784 D. LANDRETH SEED COMPANY 


144 years in the Seed Business BRISTOL, PENNSYLVANIA 


ERMOLD 


IS THE HALLMARK OF EFFICIENCY 
IN LABELING MACHINES. 


TO USE AN ERMOLD IS TO KNOW 
THE ABSENCE OF TROUBLE FROM 
SHUT-DOWNS ANDA PERFECT FINISH 
TO YOUR PACKAGES. 


AN WE BE OF SERVICE? 


Edward Ermold Company 
World’s Largest Manufacturers of QUALITY Labeling Machines 
Hudson, Gansevoort: and Thirteenth Streets 
NEW YORK CITY. 
Canadian Agents Australia France, Belgium and Italy 


Freyseng Cork Co., Ltd. H. Dowsing R. J. Lecomte, 
Montreal & Toronto Sydney 11 Place des Vosges, Paris 


Germany, Denmark and Sweden -Anton Peterson & Henius, Copenhagen 
Brazil—Sander & Deutschmann, Rua General Camara, 201-Sub, Rio de Janeiro 
Argentine —Sociedad Anonima “Fides”, Buenos Aires 
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FUTURES IN CORN 


Before you condemn your neighbor for selling futures 
at a price lower than you can, ‘would it not be well to 
investigate the method that he is employing in 1928 in 
husking his corn? 


THE UNITED COMPANY 
CONTINENTAL TRUST BUILDING 
HUSKER BALTIMORE x MARYLAND 


Berlin Chapman Corn Washer—— 


one of the many pieces of equip- 
ment for the corn canner shown 
and described in our lastest cata- 
log. Write us yourrequirements, 
and we will design equipment 
to fit your needs---a single unit 
or a complete plant. 


Our catalog will be sent on request. 


BERLIN CHAPMAN CO., Berlin, Wisconsin 


aNe RLIN APMAN.. = 


CANNING MACHINERY 
<A Single Unit or A Complete Canning Plant’ 
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Standard cans like these 
mean dependable service 


You can’t trust your reputation to a poor tin can— 
be certain that you use cans that are as well 
known, as well recommended and as well con- 
structed as Heekin Cans. Then you will have the 


Wherever cans are required, best. 

Heekin cans are preferred. 

bet 3 od the can business and Heekin Cans are made to fill your specifications— 

vise you as to your re- . 
quirements, Write ‘us today no matter the product. These cans are economical, 
“usa durable and reliable, representing a real saving to 
the canner. 

eaiieenhthiante. Shipped in reinforced, corrugated boxes—light in 
Cinclanati, Obie weight but strong and substantial, Heekin Cans are 


delivered to you with a saving on the original box 
cost and freight charge. . 


HEEKIN 
CANS 
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THE CANNING TRADE 


THE JOURNAL of the CANNING and ALLIED INDUSTRIES 
Established 1878 


THE CANNING TRADE is the only paper 
published exclusively in the interest of 
the Canned Food Packers of the United 
States and Canada. Now in its fiftieth 
year. 

Entered at Postoffice, Baltimore, Md., 
as second-class mail matter. 


TERMS OF SUBSCRIPTION 


One Year - - $3.00 
Canada - - - $4.00 
Foreign - $5.00 BALTIMORE, MD. 


Extra Copies, when on hand, each, _.10 
ADVERTISING RATES — According to 
space and location. 


PUBLISHED EVERY MONDAY 
BY able to THE TRADE COMPANY. 


THE TRADE COMPANY 


ARTHUR I. JUDGE 
’ MANAGER AND EDITOR 


107 SouTH FREDERICK STREET 


Make all Drafts or Money Orders pay- 


Address all communications to THE 
CANNING TRADE, Baltimore, Md. 

Packers are invited and requested to 
use the columns of THE CANNING TRADE 
for inquiries and discussions among 
themselves on all matters pertaining to 
their business. 

Business communications from all sec- 
tions are desired, but anonymous letters 
will be ignored. 


ARTHUR I. JUDGE, 


Telephone Plaza 2698 EpDIrTor. 
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EDITORIALS 


ISSING YOUR OPPORTUNITY — When one 
M talks about advertising to the average canner, 
it might as well be candidly admitted, he talks 
in a language not at all understood by that canner. 
Taking the industry as a whole, they do not understand 
advertising and, therefore, do not believe in it. They 
are in exactly the same position as regards advertising 
as too many people are in regard to canned foods; not 
understanding they actually are in fear and distrust. 
And to carry the simile further, the canners are in this 
frame of mind with regard to advertising because they 
have not learned to use advertising; just as the people 
are with regard to canned foods, because they have not 
learned to use canned foods. And the canners are as 
totally wrong in their position, as the people are in 
theirs. Both are badly in need of education—each 
along the respective line. 

We are lead to these remarks through this big 
Quality Canned Foods campaign of advertising now on. 
The great majority of canners will take no part in this 
big drive, but will sit back and watch the outcome, ac- 
tually with prejudiced minds, and they will be ready to 
proclaim it a big failure. It takes an advertising ex- 
pert to be able to properly weigh and approximate the 
benefits or otherwise from an advertising campaign; 
to see and appreciate the new avenues opened up, or 
advances made through the effect of the advertising; 
but the most inexperienced or the rawest recruit can 


condemn in wholehearted’ manner the attempt as a 
total failure. 


In a broad way any advertising that is anywhere 
nearly rightly done always has some value, because it 
tells somebody about the thing advertised, and there- 
‘ore creates some possible customers. 


_ But let’s look at this Quality Canned Foods Drive 
in another way. If the canners everywhere had tied 
up their own business with this big “Lead,” they could 
not but have profited handsomely from the combined 
advertising. That is the way most any other industry 
would have taken advantage of this occasion. They 
would have had circulars printed, somewhat to the ef- 
fect that “(Our) brand of Tomatoes, or whatnot, will be 
found the answer to the Quality you seek in your quest 
for quality canned foods.” That would furnish the 


answer to the consumer who may be moved to follow 
the advice of the big drive to ask for quality canned 
foods. How many canners are answering it in that 
way? Answer for yourself and then you will realize 
what a wonderful opportunity you are missing—in 
failing to tie up with this big campaign. 

If you were up on your toes in this most powerful 
of modern means of merchandising—advertising— 
you would furnish that answer through the newspa- 
pers where your goods are sold, and consumed, or in 
such new territories as you might wish to enter with 
your goods. The whole country from the Atlantic to 
the Pacific, is standing with eyes and ears strained 
waiting for the answer as to what canned foods to 
buy, or whose canned foods to buy, when they want 
quality. That is what this big drive has produced; it 
has flushed the game and the canners ought to be the 
ones to take advantage of the situation. Don’t you see 
that it is not just a question of contributing a few dol- 
lars more or less to pay the expenses of this cam- 
paign—and then sitting down idle? What is the use 
of stirring the people up in this fashion if you do not 
furnish them the answer. And if you are not willing 
to furnish the answer why should you expect the 
wholesaler or the retailer to furnish your answer for 
you? Undoubtedly they would help you get your an- 
swer to the people, but they cannot do it all. 

Every case of your goods which goes out should 
always carry a circular or booklet for every can in it, 
pointing out the merits of the goods and informing the 
buyer that you also pack other goods, naming them. 
If the retailers now had such circulars they would 
willingly and gladly hand them out as the answer. Of 
course every label on every can should be a clear-talking 
salesman for the contents in that can, with information 
how to best use it. It should tell the truth with no 
ambiguity about it, nothing uncertain and nothing 
wanting; for the salesman who is evasive in his re- 
plies never gets far with sales. 

And every piece of mail that goes out should carry 
some message about our goods. Imitate the patent 


medicine man who gives every buyer twice as much . 


reading matter about his medicine as he does medicine 
itself. You need not go to the extreme he goes to, but 
the principle is the same and you ought to be using it 
now, in connection with this big drive. 
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We are not afraid to promise that if you were tied 
up with this big drive in this kind of a way, as you 
ought to be, that you would be more than well pleased 
with the results. It could not possibly be otherwise. 

The answer to the sugestion to advertise where 
the goods are sold will bring the reply that the goods 
are scattered over too wide a territory to permit this, 
or possibly more will reply that they do not know where 
the goods have gone, having gone out under jobbers’ 
labels. The jobbers wil probably be able to take care 
of their end of this puzzle, but what about the canners 
who sell most if not all of their goods under jobbers’ 
labels. The jobbers will probably be able to take care 
fact that after all they are not so much canners as 
that they are merely superintendents of canneries for 
others. But this whole question is one which must 
have particular attention—that is the widespread dis- 
tribution of canned foods as done today, as compared 
with a definite distribution, in a given locality where 
consumption may be worked upon and built up year 
after year. The present method brings the helpless 
condition we now see; the other tends to build good- 
will for the brand or the goods, and builds permanently 
a business which grows greater and better each year. 
The canner who distributes his output over too wide 
a territory, or distributes it all through some jobber or 
jobbers, is not building his business a fraction of an 
inch, and is, therefore, really merely a superintendent, 
and as such, of course, he cannot take part in a discus- 
sion of advertising. The good-will building manner of 
distribution has yet to be largely introduced and is the 
big lesson before the industry. Until it is learned, and 
practiced, the average canner cannot hope to make 
much progress in building a business which he would 
be proud, for instance, to leave to his son as a heritage 
for further building. Only the big canner, with tre- 
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mendous output, able to supply the country, and to 
make a country-wide distribution of his products, is 
now freely able to consider the proper advertising tie- 


_up with the big drive, and as for these very few who 


have been making such a distribution, and have been 
advertising to the consumers everywhere for some 
years, they need not exert themselves overmuch, be- 
cause their goods are about the only ones in cans which 
the people think about when told to buy “quality can- 
ned foods.” 

All of which the more clearly emphasizes the need 
of the other canners taking hold of their jobs, and 
forcing the consumers, in a comparatively small, easily 
handled territory, to know and to eat their goods. 
There is no other salvation, because without this reor- 
ganization of their distribution methods they must also 
become mere superintendents. 


WILLIAM CAMERON BANK DIRECTOR 


ROM reports in financial circles we note that Mr. 
William Cameron, of the Cameron Can Machinery 
Company, Chicago, has been prevailed upon to sit 

upon the directorates of two prominent Chicago banks. 
Both the Reliance State Bank and the Union Bank of 
Chicago are to be congratylated upon obtaining the co- 
operation and judgment of such a conservative and suc- 
cessful business man. 


J. I. ANDREWS TO TAKE A VACATION 


J. I. Andrews, vice-president and general sales 
manager, American Sheet and Tin Plate Company, left 
home Monday, March 5th, with Mrs. Andrews to take 
a two months’ vacation in Europe, chiefly around the 
Mediterranean. Fred M. Fuller, assistant, will be in 
charge of the sales department of the company. 


What Canned Foods Distributors are Doing 


RIVATE BRANDS—With wholesale grocers increasingly 
favoring brands for most of the products handled by them, 
the trend in the chain grocery field is in just the opposite 

direction, if data compiled by the Chain Store Research Bureau 
may be accepted. According to a survey, the results of which 
have just been announced by that organization, only 18 per cent 
of the total annual sales of $2,356,250,000, or about $425,000,000, 
was derived from the sale of private brand merchandise by the 
grocery chain groups last year. The remaining 82 per cent of 
sales, approximately $1,931,250,000, represented the sale of na- 
tionally advertised products. The 1927 figures, according to 
the Bureau’s records, represent a drop of $82,500,000 in private 
brand sales from the preceding year’s totals. In 1926 the per- 
centage of private label sales was 25 per cent. 


A casual inspection of the stocks of the leading chain stores 
would not seem to bear out the conclusions derived by the chain 
business. A good deal would depend upon whether or not, for 
example, the leading private brands of chains such as the At- 
lantic & Pacific Tea Company were regarded as “nationally 
advertised products.” Properly speaking, the “A. & P.” and 
other brands of the Atlantic and Pacific chain are both private 
brands, in that they are the leading house brands of the chain, 
and likewise nationally advertised brands, in that they come in 
for perhaps more advertising than many other brands which are 
classified strictly as “nationally advertised.” 

The figures are, of course, soothing to that element in the 
trade which has deplored the increasing tendency of the chain 
stores to match their own brands against those of manufactur- 
ers conducting national advertising campaigns, but there has 
been no appreciable let-down on the part of the chains in their 
advertising of house brands. 

In the canned foods line, particularly, it is difficult to draw 
the line between private brands and nationally advertised 
brands. For example, a leading Eastern packer, now a national 


advertiser, formerly placed his featured brand with one chain 
exclusively in New York territory. This, in effect, gave the 
chain in the deal practically a nationally advertised private 


brand in their own territory. The same packer gave another 
chain, operating in the same territory as the first, its second 
brand of canned foods, also exclusive. This, it might be con- 
tended, gave the second chain likewise a private brand, in that 
none of its competitors could stock the same line. 

In these days of statistics, figures can be made to prove 
almost anything, and for that reason members of the trade are 
not inclined to accept as fact all of the data which is made 
public from time to time by organizations which delve into vari- 
ous phases of trade activities from time to time. The National 
Association of Chain Store Grocers has never announced any 
percentages of the business of its members in nationally adver- 
tised and private brands, but it is believed that interesting data 
would be derived from such a source if the organization saw 
fit to conduct any research of this type for the benefit of the 
general trade. 

Should the figures of the chain research bureau be truly 
representative of the trend in chain store merchandising, it 
would appear that the wholesale and retail grocery trade is get- 
ting what might be termed “a good break,” in that the trend in 
the latter field is strongly toward private labels, and experience 
has shown that better business, from the standpoint of profit, 
generally accompanies the sale of an established private brand. 

In addition, the trend away from private brands to nation- 
ally advertised products on the part of the chains would indicate 
that the latter are deliberately breaking away from their most 
profitable lines. Nationally advertised food products, in the 
chain stores, are traditionally “leaders” and are often sold so 
close that there is little or no net in it for the chains. 

Anti-Chain Legislation—Recent developments indicate that 
the chain stores have strengthened their position in their fight 
against anti-chain store legislation in various sections of the 
country. The Virginia House of Delegates recently discharged 
the House finance committee from further consideration of the 
Parker Bill, imposing a special license tax upon chain store units 


(Continued on page 38) 
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A Line-up for Economy 


In Tomato Operations 
Washing and Scalding equip- 
ment frequently represents an 
important factor between pro- 
fitable or unprofitable tomato 


operations. For the utmost 
in economy and efficiency in- 
stall Monarchs. 


Send for booklet. 


S.O.RANDALL'S Son 


Baltimore Maryland 


Tomato Scalder 


Rotary Washer 


MONARCH 


Are You Losing Money 
By Using Field Crates? 


We do not know of a single 
canner who has used the % 
field Hamper who has changed 
back to crates. 


Our long list of pleased custom- 
ers is our best salesman. 


Planters Mfg. Co., Inc. 


5g Field Hamper Portsmouth, Va. 


With improved sliding doors, 
doing away with the hinged 
tracks, giving increased service 


Edw. Renneburg & Sons Co. 


MACHINE AND BOILER WORKS 
2639 Boston Street Baltimore, Md. 


WORKS 
ATLANTIC WHARF, BOSTON STREET & LAKEWOOD AVE. 
BALTIMORE MARYLAND 


Why Exhaust 


The exhaust process heats 
the gases in the product 
causing them to expand, 
driving out the air and 
so prevents ‘‘flippers.’’ 


@ Oxygen must be eliminated from your pro- 
duct or corrosion, pinholding or perforation 
trouble will result. : 


q Exhausting will prevent these troubles and 
losses. 


q For thorough exhausting, A-B disc exhaust- 
ers are best because they are simple in con- 
struction,—the drive is above the machine, 
readily accessible. Discs are bronze bushed 
and easily replaced. ‘‘Dot’’ lubrication solves 
the greasing problem. The shell is 3-16" boiler 
plate with a special drain-out feature. 


q Economical of floor space—the largest cap- 
acity built for any given floor space. 


q Built in allsizes and capacities—no speed 
too high, no exhaust too long for an A-B. 


q Built in either steam or hot water type as 
desired. 


There’s an A-B Exhauster for your product. 
Stop ‘‘flipper’’ trouble now. 


Write our nearest office today. 


ANDERSON-BARNGROVER MFG. CO. 
Factory and General Offices: San Jose, Calif. 


Third & Dfilom Sts., Baltimore, Md. 
844 Rush Street, Chicago, III. 


5 
% BY A | 
4 Se | 
Me 
= 
4 
| 
| | 
d 
| | 
pee 
| 


12 


U. S. Export Trade In 


R. S. Hollingshead, Canned Foods Specialist, 
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Canned Foods In 1927 


Bureau of Foreign and Domestic Commerce 


HE rather unfavorable climatic conditions in the 
I central and eastern parts of the country caused 
a reduction in the pack of many vegetables dur- 
ing the year, and as a result supplies of these products 
were more nearly in line with consumption than has 
been the case for some years. Fruit crops were ad- 
versely affected also, which reduced home and commer- 
cial canning in those sections, thus improving market- 
ing conditions for the western canned fruits. Scarcity 
of fish and more stringent restrictions reduced canned 
salmon supplies to a low figure, and according to trade 
estimates, stocks are now very moderate. During part 
of the packing season California sardines were unu- 
sually scarce, but heavy runs which occurred at inter- 
vals furnished enough fish to permit a satisfactory 
pack. 


High tariffs and other regulations interfered with 
exvorts to many countries, notably in Latin America 
and Continental Europe, but improved conditions in 
the United Kingdom have tended to offset reductions 
which occurred elsewhere. 


EXPORTS OF CANNED FOODS FROM THE 
UNITED STATES 


Per cent 
change in 
Item 1925 1926 1927 1927 com- 
pared with 
1926 
Meat: 
2,173,658 2,644,682 2,752,348 4.0 
4,701,886 6,463,488 17,274,201 12.5 
3,773,195 3,754,852 3,844,420 2.3 
6,240,817 2,737,289 2,729,960 —.2 
Milk: 
Condensed 42,701,699 38,710,654 34,886,581 —.9.8 
Evaporated ............ 105,055,916 75,838,409 68,048,211 -—~-10.2 
Fish: 
53,171.616 53,511,098 38,253,368 —28.5 
62,712,626 71,285,456 79,439,503 11.4 
4,051,111 3,443,164 3,863,323 12.2 
Vegetables: 
10,775,778 12,289,591 15,363,812 25.0 
9,316,516 16,376,846 14,437,556 —11.8 
6,125,991 4,313,284 5,016,665 16.3 
5,450,138 4,349,033 6,108,704 40.4 
15,669,250 22,341,954 23,695,365 6.1 
5,233,138 17,265,609 6,330,713 —12.8 
2,789,753 4,411,154 9,904,557 124.5 
Fruits: 
Apples and 
Applesauce ........ 12,358,105 14,318,506 138,877,611 — 3.1 
33,403,136 32,360,350 25,851,395 —20.1 
1,695,188 1,916,664 1,802,188 — 5.9 
2,881,538 3,460,671 3,072,337 —11.2 
84,749,086 66,599,128 78,199,945 17.4 
69,457,983 51,227,411 61,889,768 20.8 
Pineapples. ............. 36,267,834 31,120,905 46,003,028 47.8 
22,547,205 22,745,782 10,258,183 —54.9 
Total by classes 
16,889,556 15,599,282 16,600,929 6.4 
147,762,615 114,549,063 102,934,792 —10.1 
122,136,799 130,232,721 123,570,921 — 5.1 
Vegetables. ............. 55,360,564 71,347,471 80,857,373 13.3 
263,360,075 223,749,417 247,855,484 10.7 
Grand 605,509,609 555,477,954 571,819,499 2.9 


The above table presents the statistics for the ex- 
ports of canned foods for the past three years. It ap- 
pears that the corner has been turned, and that exports 
of these products are likely to continue to increase 
from the low volume of 1926. The losses in canned milk 
and salmon are more than made up for by the large 
increases in the exports of fruits and vegetables. The 
increases in the case of vegetables is not as large as in 
the case of fruits, but the rate of gain in several items 
is interesting, and suggests further possibilities. 


With a pack of pineapples of about the same size 
as that of 1926, the volume of exports is nearly half 
again as much as in 1926, and probably reflects the re- 
sults of advertising, as there has been no large de- 
crease in the pineapple packs in the competing areas. 


The effect of the larger crops of fruits in Cali- 
fornia is apparent in the increased exports of peaches 
and pears. A large part of the increase was shipped 
to England. Large quantities also went to British 
South Africa and New Zealand. 


A further study of the distribution of exports is 
shown by the following statement, which gives the 
percentages of the total movement of separate items to 
the five most important buyers. It is interesting to 
note in this connection that in the face of the Argen- 
tine Governmental requirements for the use of inside 
lacquered cans over 5,500,000 pounds of sardines, main- 
ly of California origin, were shipped to that country, as 
against a little over 1,500,000 pounds in the pre- 
vious year. 


PERCENTAGE DISTRIBUTION OF CANNED FOODS 


Beef—United Kingdom, 54.1; Cuba, 13.1; Venezuela, 4.6; Philip- 
pine Islands, 2.7; Newfoundland and Labrador, 1.5. 

Pork—United Kingdom, 86.5; Venezuela, 2.3; Canada, 1.8; New- 
foundland and Labrador, 0.9; Mexico, 0.8. 

Sausage—Cuba, 65.9; Philippine Islands, 7.6; British South 
Africa, 3.9; Colombia, 2.5; Mexico, 2.5. 

Other Meats—United Kingdom, 51.1; Venezuela, 8.0; Cuba, 6.7; 
Mexico, 6.1; Canada, 4.4. 


Condensed Milk—Cuba, 32.5; Philippine Islands, 20.2; China, 
14.7; Japan, 14.2; Mexico, 3.0. 

Evaporated Milk—United Kingdom, 37.6; Philippine Islands, 
19.4; Panama, 5.2; Peru, 4.8; British Malaya, 3.2. 

Salmon—United Kingdom, 54.2; Philippine Islands, 12.4; Aus- 
tralia, 9.3; Canada, 4.4; Mexico, 2.1. 


Sardines—Philippine Islands, 16.0; British Malaya, 15.5; Java 
and Madura, 9.2; British India, 8.1; Argentina, 6.9. 


Asparagus—Australia, 16.2; United Kingdom, 13.2; Canada, 
10.4; Japan, 5.7; France, 5.6. 


Beans—United Kingdom, 62.1; Canada, 8.6; Australia, 7.0; Cuba, 
3.0; Philippine Islands, 2.7. 

Corn—Canada, 50.0: United Kingdom, 9.9; Cuba, 6.9; Australia, 
5.1; Philippine Islands, 2.3. 


Peas—Canada, 29.5; Cuba, 24.1; United Kingdom, 11.5; Philip- 
pine Islands, 9.0; Panama, 4.0. 

Soups—Canada, 69.4; United Kingdom, 17.0; Australia, 2.9; 
British Malaya, 1.5; Philippine Islands, 0.7. 

Tomatoes—Cuba, 44.8; Panama, 11.6; Philippine Islands, 4.7; 

Mexico, 2.8; Australia, 1.2. 

Other Vegetables—United Kingdom, 62.4; Canada, 18.6; Philip- 
pine Islands, 2.7; Venezuela, 2.5; Mexico, 2.1. 

Apples, including Sauce—United Kingdom, 91.5; Philippine 


Islands, 0.9; Germany, 0.8; Japan, 0.6; Panama, 0.4. 


Apricots—United Kingdom, 79.6; Canada, 4.2; France, 3.3; Neth- 
erlands, 2.4; Belgium, 0.9. 
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Our Green Bean Grader with 
separating cylinders of this 
type gives a uniform and 
accurate grade. 


eto More than 60% of 1’s, 2’s and 
sa 


3’s have been secured from 
ANY | Refugee Stock that averaged 


(Patented) 


CHISHOLM-RYDER COMPANY, Inc. 


NIAGARA FALLS, N. Y. 
MANUFACTURERS OF 
Green Bean Graders Can Markers 
Green Bean Cleaners Lift Trucks 
Green Bean Cutters Conveyors 
SPECIAL MACHINERY BUILT TO ORDER. 


SPECIAL AGENTS 


A. K. ROBINS & COMPANY, INC. JAMES Q. LEAVITT CO. BROWN BOGGS FOUNDRY & MCH. CO., Ltd. 
Baltimore, Md. Ogden, Utah 


Green Pea Viners 
Green Pea Feeders 
Green Bean Snippers 


Hamilton, Ontario 


A SOLID PACK OF WHOLE TOMATOES! 


ase Hansen Automatic Tomato Filler fills into cans either firm or ripe tomatoes as whole as they 

are placed into the hopper. The agitation required to place tomatoes into the measuring cups 
is adjustable to suit either firm or ripe tomotoes. The tomatoes are drained, the juice being automa- 
tically proportioned among the cans and filled through the funnels. A separate fill adjustment is pro- 
vided for tomatoes and juice. There is no loss of tomatoes or juice in absence of cans, Hansen 
fillers automatically stop. Hansen tomato fillers handle No. 25 and No. 3 cans without changes 
and can be adjusted for No. 2 cans within a few minutes. The saving in labor when getting 


HAND PACKED QUALITY AUTOMATICALLY will pay for your filler. 


HANSEN CANNING MACHINERY CORPORATION 
CEDARBURG, WISCONSIN 


Hansen Sanitary 4 
Corn Geaker Fi iller Hansen Quality Grader Can Washer and Vegetable Filler Tomato Filler 


Hansen Sanitary Hansen Fruit Automatic 


| 
| 
| 
| 
| 
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Loerviec—_nited Kingdom, 86.9; Canada, 4.3; Cuba, 1.2; Aus- 
tralia, 0.9; British India, 0.8. 

Cherries—China, 14.6; Canada, 14.2; United Kingdom, 7.4; Java 
and Madura, 6.9; Philippine Islands, 6.1. 

Prunes—United Kingdom, 31.6; Australia, 13.6; British India, 
11.9; Canada, 7.4; Mexico, 4.1. 

Peaches—United Kingdom, 76.7; Canada, 7.1; Cuba, 3.3; Neth- 
erlands, 2.1; France, 1.5. 
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Pears—United Kingdom, 86.2; Cuba, 2.2; Canada, 1.4; Nether- 
lands, 0.8; France, 0.5. 


Pineapples—United Kingdom, 31.5; Germany, 30.2; Canada, 13.7; 
France, 4.1; Sweden, 3.3. 


.Other Fruits—United Kingdom, 60.6; Canada, 8.8; Dutch East 
Indies other than Java ani Madura, 4.2; British Malaya, 
3.9; Java and Madura, 3.3. 


“ gg 

8 
8 & Zé 
COUNTRY SESE ES EE SE EZR ES eS 
sae 
United Kingdom ++ ——— 
Belgium 4 
British South Africa.... +t tt——+tt+—t 4 

1. No exports either year. 

The above table shows the relative changes which further emphasized by the fact that in the cases of 
occurred in the past two years in the exports of the more than half the items increases appear, in spite ot 


different canned foods items to a number of countries 
which are important consumers of American canned 
foods. The general improvement in the situation is 


the losses on every item exported to Mexico and the 
absence of any exports of certain products to some of 
the foreign countries. 


Cjuaranteed (_Teanliness 


is like insurance, it protects the quality of your pack 
against loss from deterioration or spoilage. 


This is the service which 


is ‘fperformingSsin hundreds of ‘canning plants the 
country over. 


Ask your supply man for 
“WYANDOTTE”’ 


The J. B. Ford Co., Sole Mfrs. 
Wyandotte, Michigan 
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: 
| 
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NEW PLANT OF 
SOUTHERN CAN COMPANY 


GIBBS INDUSTRIAL BUILDING 


Baltimore - - Maryland 


Largest of Independent Plants. 


AYARS UNIVERSAL 


AYARS BEET 
FILLER 


TOPPER 


AYARS BEET AYARS BEET 
QUARTERER SPLITTER 


AYARS BEET GRADER 


FULL LINE OF BEET MACHINERY-- 


In addition to the above can furnish you Beet Peeler, Slicer, Steamer etc. 
AYARS MACHINE COMPANY 


SALEM, NEW JERSEY 


CAN STERILIZER 


CAN CLEANER FRICTION CLUTCH ANGLE HANGER 


ad 4 
5 
4 = 
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The monthly movement of all canned foods, and of 
shipments to the five most important markets is rep- 
resented in the chart. The highly seasonal exports to 
the United Kingdom is due to the preponderance of 
fruit shipments to that area, although the same varia- 
tion occurs in the other countries to a lesser degree. 
For comparative purposes there is also presented 
charts giving the monthly movement of a number of 
the most important canned foods over a period of three 
years. These appear on the inside cover pages of Com- 
merce Reports. 

Note.—The figures used for 1927 are preliminary, 
and are subject to change, but it is not believed that 
any important errors will be found previous to the pub- 
lication of “Foreign Commerce and Navigation of the 
United States.” 

A further comparison of the movement of canned 
foods is shown by the following tabulations, which give 
the annual shipments of the major products or groups 
to the five most important consuming countries. 


EXPORTS TO THE UNITED KINGDOM 
(Figures in Pounds) 


March 12, 1928 


Apricots 36,375 22,104 12,033 
Pineapples 127,089 137,407 28,890 
Asparagus 270,336 377,229 140,005 
Soups 99,071 115,127 80,135 
Beans 163,666 96,835 63,725 
Peas 339,733 272,464 169,482 
Tomatoes 250,095 429,510 145,514 
Salmon 2,013,017 2,084,845 802,559 
Sardines 2,434,467 3,195,530 2,367,931 
Condensed Milk ................ 1,230,204 1,474,508 1,038,184 
Evaporated Milk ................ 2,587,535 3,281,317 2,562,608 
All Meats 555,870 460,352 386,081 
EXPORTS TO CUBA 
(Figures in Pounds) 
1925 1926 1927 
Peaches 3,244,360 1,966,299 2,563,327 
Pears 2,580,768 1,430,743 1,352,370 
Apricots 30,015 20,682 20,922 
Pineapples 17,839 9,723 9,734 
Asparagus 288,808 230,457 205,674 
Soups 274,086 _ 236,718 201,511 
Beans 547,334 876,719 431,695 
Peas 1,243,371 785,223 1,473,596 
Tomatoes 2,265,277 2,282,340 2,833,916 
Salmon 404,760 639,796 312,383 
Sardines 1,961,314 1,713,599 1,775,230 
Condensed Milk ................4. 16,670,999 14,915,233 11,338,178 
Evaporated Milk ................ 2,878,917 3,445,406 2,072,487 
All Meats 3,198,955 3,294,289 3,166,684 


1925 1926 1927 
Peaches .. 69,618,706 53,003,195 60,005,451 
Pears ..62,601,860 44,634,891 55,375,021 
Apricots 28,293,138 26,790,260 20,570,711 
Pineapples 15,688,811 10,271,624 14,495,689 
Soups 2,777,885 3,296,851 4,081,407 
Beans 4,711,807 10,272,156 8,962,773 
Peas ... 375,540 273,541 700,901 
TEND. LESS 1,957,001 3,285,534 2,819,107 
Condensed Milk .................. 4,800 22,108 319,183 
Evaporated Milk ............... 11,419,732 12,687,088 13,230,906 
9,721,288 8,107,441 9,208,340 


EXPORTS TO THE PHILIPPINES ISLANDS 
(Figures in Pounds) 


1925 1926 1927 
Peaches 264,458 270,532 307,810 
Pears 64,957 59,809 92,161 
Apricots 29,289 27,131 56,445 
Pineapples 130,150 180,520 286,287 
117,607 148,961 149,650 
554,274 431,419 390,556 
378,764 396,459 296,931 
12.674,122 11,938,395 12,688,711 
Condensed Milk .................. 7,595,629 6,957,683 7,058,819 
Evaporated Milk ................ 11,419,733 12,687,088 13,230,906 
621,680 431,186 493,563 

EXPORTS TO CANADA 
(Figures in Pounds) 

1925 1926 1927 
3,475,459 4,021,407 5,530,951 
Pears 698,837 970,737 876,628 
1,126,276 1,245,046 1,074,081 
674.067 1,020,031 1,599,724 
10,346,361 15,776,243 16,452,651 
1,264,977 2,154,675 1,244,747 
198,028 321,963 228,247 
2,581,457 1,681,771 1,692,648 
2,667,870 2,624,301 1,383,790 
Condensed Milk .................. 165,152 22,076 131,349 
Evaporated Milk ................ 1,543,152 613,604 603,676 

EXPORTS TO MEXICO 
(Figures in Pounds) 

1925 1926 1927 
Peaches 116,398 62,982 40,779 
Pears 57,462 51,119 24,268 


Foreign Laws.and Regulations 

No important new regulations have appeared dur- 
ing the last year. Efforts to have California sardines 
considered as similar to or identical with the European 
sardines, so as to get a lower tariff rate, have so far 
been unsuccessful, although a small chance still exists 
that the desired classification will be made. The effect 
of the English regulations against the use of preserva- 
tives and colors has been favorable for American prod- 
ucts, comparatively large increases being registered in 
the cases of asparagus, pears and tomatoes. There 
would appear to be strong selling argument for canned 
foods in the United Kingdom, based on the absence of 
preservatives, and their indefinite keeping qualities 
in a country where refrigeration is not extensive, and 
new regulations prevent the former widespread use of 
preservatives. 


Foreign Market Development 

The necessity of foreign outlets for the excess pro- 
duction of the American canning factories still exists, 
and will be an important factor for years. This idea 
is coming home to more canners continually, and the 
Bureau of Foreign and Domestic Commerce, with its 
expanding foreign facilities, is in.a position to help 
greatly the exporter seeking new or more extended 
markets. 


HIGH PRAISE FROM A HIGH AUTHORITY 


T is pleasant to note the new tune now sung on the 
I subject of canned foods, and naturally the leaders 
in this are the real authorities of the country. For 
instance, note the following article by E. V. McCollum, 
Ph. D., Se. D., Author of “The Newer Knowledge of 
Nutrition,” “Food, Nutrition and Health,” etc., Profes- 
sor of Bio-chemistry, School of Hygiene, School of Hy- 
giene and Public Health, Johns Hopkins University. 
He says: 

During the last twenty years a remarkable ad- 
vance has been made in our knowledge of quality in 
foods, and of the nutritive needs of the body. We know 
in terms of chemical substances what constitutes an 
adequate diet. We know, in the case of nearly all of 
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These Factories Save You Freight 


HG&D Corrugated Fibre Canned Goods Box Factories at 


New York, Baltimore, Boston, Philadelphia, Cleveland, 
Sandusky, Muncie and Kansas City are located to 
serve you with greater promptness and a considerable 
saving in cost of transportation. Shorter hauls make 
less freight and lower packing costs for the canner. 


THE HINDE & DAUCH PAPER COMPANY 
800 Decatur Street wears Sandusky, Ohio 


Plants of the Thompson & Norris and J. M. Raffel Co’s. 
are amalgamated with those of the H & D Paper Co. 


391-399 WES PRING STREET 


THOM. A. SCOTT GeN. Mor. 


CHISHOLM-SCOTT CoO. 


Canners’ Seed Peas 


Our unexcelled seed stocks and our vigilant supervision 
of their reproduction insures you a superior canned product 


GALLATIN VALLEY SEED COMPANY 


BOZEMAN, MONTANA 


Let us quote for contract growing or for prompt shipment 
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our more common and important foods, and with a fair 
degree of accuracy, which nutrient principles are abun- 
dant or deficient in each. It has been found, as our 
studies have progressed, that most of our ordinary 
foods which constitute the staple articles of our diet 
are one-sided in composition. One will contain an ex- 
cess of certain essential food elements, and lack a suffi- 
cient amount of others. It has become evident that we 
must not condemn any foodstuff because it is not in 
itself a complete food. If two foods, or several foods, 
each lacking in one or more indispensable food ele- 
ments, are combined in the proper proportions, one may 
furnish what another lacks, and so the mixture may 
be an excellent diet. 


Foods Must Be Varied 

All this is by way of saying that a diet restricted 
to a few articles, and monotonous in character, is likely 
to be unsatisfactory for the maintenance of health. 
The keynote to successful nutrition is the proper com- 
bination of foods. There are many illustracions in hu- 
man nutrition of people suffering from ill health as a 
result of subsisting during the winter months on a diet 
of poor quality. Such an experience was common a 
generation or two ago, when the Middle West was 
being settled. Ready money was very scarce, and the 
great objective of the farmers on their new homesteads 
was to produce crops which could be sold so that farm 
equipment, fences and buildings could be purchased. 
Often they subsisted during the winter season princi- 
yally on refined wheat flour bread, molasses and fat 
pork. Those were the times when everyone felt ill in 
the spring. People thought their blood became impure 
during the winter season and that they needed blood 
purifiers and other spring medicines. They took the 
patent medicines offered them by numerous quacks, but 
at the same time as spring advanced they began to eat 
a better diet, for wild herbs were gathered for greens, 
the hens began to lay eggs and the half-starved cows, 
when they began to get green grass, produced milk. 
The better food supply was sufficient to make everyone 
feel better, but credit was always given to the medicine 
which had been swallowed, and so, year after vear, the 
same practice was repeated. What these pioneers 
needed was a more varied and better food supply dur- 
ing the winter months. 


Science Comes to the Rescue 


Science has come to the assistance of mankind in 
providing ways by which foods may be preserved for 
months or even years, thus making it possible for 
people to have a greater variety in the diet the whole 
year through. Canning, dehydration and cold storage 
are the principal means by which foods are preserved 
during the season of excess production, to be used 
mainly during the part of the year when otherwise we 
should be reduced to a simple and monotonous diet. A 
long list of fruits and green vegetables are most effec- 
tively preserved in a wholesome and attractive form, 
and for an almost indefinite period if necessary, 
through the process of canning. Several kinds of fish 
and meats, milk, etc., are also best put up in this form. 
No other method serves so well to conserve the delicate 
flavors of fruits and vegetables as does canning by 
modern processes. 

In the early history of the canning industry, before 
methods were fully understood, there was considerable 
loss due to inadequate processes. Some canners used 
preservatives so that inferior products could be packed 
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without danger of financial loss. Canned foods came 
to be looked upon with suspicion by many. That day 
is now past. There is no industry with which we are 
familiar which has been more alert in the study of the 


“science underlying the packing of foods in airtight 


containers, so as to send to the consumer products of 
the highest quality than has the canning industry. The 
National Canners Association has invested large sums 
in research in some of the greatest universities, and it 
has for years maintained a research laboratory which 
has been conducted on the highest ethical principles. 


A Clean Bill of Health 


Canned foods are safe to eat. There was a time 
when there was a tendency to incriminate canned foods 
if possible whenever anyone suffered from food poison- 
ing. Today one rarely hears such an accusation, for 
it is now known that, in general, food poisoning is the 
result of improper handling of meats and a few other 
foods in the home or by persons who handle these foods 
before they reach the home. During the last twenty 
years close attention has been given by health officials 
to tracing out the sources of food poisoning, and as a 
result of these studies canned foods have received a 
remarkably clean bill of health. Canned foods are, gen- 
erally speaking, the safest foods which come to our 
tables today, except the kinds of vegetables which are 
thoroughly cooked. 

In recent years there has been much interest 
shown in the effect of the processes of canning on the 
destruction of the vitamins. The earlier studies in the 
vitamin field showed clearly that vitamin C, the anti- 
scorbutic principle, is not found in dry foods such as 
the grains, dried fruits and vegetables, or in most foods 
which have been heated to the boiling point of water or 
even less. Even the pasteurization of milk, a process 
so necessary to safeguard health, destroys most of the 
vitamin C which it contains, although the heating is 
only carried to 143-145 degrees Fahrenheit. Cooking 
of fruits and vegetables, meats, etc., in the ordinary 
kitchen practice is known to destroy in great measure 
the scurvy-preventing properties of these foods. The 
natural inference was that canned foods would also be 
found to have lost this vitamin. Recent researches by 
Kohman and Eddy have brought to light some very in- 
teresting facts about the nutritive values of several 
canned foods. They have shown that there are certain 
features about the canning processes which make them 
far less destructive of vitamin C than ordinary 
cooking. 

That Important Vitamin C 


The major factor in destruction of vitamin C dur- 
ing cooking is oxidation. It has been shown that in 
canning, after a certain amount of preliminary de- 
struction, subsequent heating has very little effect in 
the way of further destruction. In the canning of to- 
matoes, Kohman and Eddy found no destruction of 
vitamin C, or at least of too small magnitude to be 
demonstrated by animal experiments. With apples 
and peaches it was shown that after a preliminary 
treatment of the fruit in which it was immersed in 
water until after the respiration processes had used up 
the oxygen dissolved in the juices, canning could pro- 
ceed with no demonstrable loss of vitamin C. Lemon 
juice has been concentrated and heated to as high a 
temperature as is employed in processing canned foods 
during several hours, without destroying any demon- 
strable amount of the vitamin. 

In commercial canning it is customary to place the 
cans filled with fruit and syrup in an exhaust box, and 
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MORRAL BROTHERS 


MORRAL, OHIO 
Manufacturers of 


THE MORRAL CORN HUSKER 
Either single or double 


THE MORRAL CORN CUTTER 
Either single or double cut 


THE MORRAL LABELING MACHINE 


and other machinery 


PATENTED 


Norwalk, Ohio 
Portland, Maine ° 
M 
Nov. 9, 1926 Oct. 1, 1927 
Refer: ing to your inquiry the working of the new Morral 
a Morral, Ohio Cutter with the spur feed wnt a we wish x say Gane are highly 
; Gentlemen: pleased with the machine you installed for us this season. 
This is y far the best feed that we haveseen onany Cutter 
The Morral Double Huskers and Morral Cutters installed in our and you may be interested in knowing that the machine = el dled 
4 canneries have fulfilled all claims made by you. We find their cap- all sizes of corn without clogging wha‘ever. We had a lot of very 
| acity large, their waste negligible, and their operation economical. smali corn this year and many nubbius, and even these fed in the 
: Moreover, we were delighted at the adaptability of the machine to eee a ti t — 
‘ ou have made a vast improvement over the old type feed, 
a simple and economical nein” _ and we congratulate you on this. igi, 
OUTS With kindnest regards, we are 
Burnham & Morrill Co. Cordially, 
Geo. B. Morrill, President W C. Pressing Co. 
H. G. Pressing 


It will pay you to write at once for prices and further particulars 


MORRAL BROTHERS, Morral, Ohio 


BROWN, BOGGS Fndry., & Mach., CO., Ltd., Hamilton, Ontario, Sole Agents for Canada 


McStay Lightning Box Sealer 


The McStay Lightning Box Sealer, for- * 
merly manufactured by the McStay Ma- 
chine Company, Los Angeles, California, 

is now made exclusively by us at our 
Baltimore factory. This machine is made 
for all sizes corrugated and solid fibre 
shipping cases. The high quality of the 

t McStay Lightning Box Sealer will be 

H maintained by us as when manufactured by 

the original patentees. 


ALK. ROBINS & Inc. 
Lombard and Concord Sts, | 
Baltimore, .. Maryland 


Manufacturers of Machinery for Canners, Preservers and Bottlers. 


PHILLIPS SALES CO. Inc. 


BROKERS and COMMISSION 
Canned Foods and Canners’ Supplies 


Located in the heart of Maryland’s greatest packing 
= industry. 

Brokers and representatives desired in all markets. 
Packers’ accounts solicited. 


CAMBRIDGE, MD. U.S. A. 


. 
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to gradually warm them to a temperature at which the 
oxidizing ferments cease to function. As the fruits 
are warmed, the rate at which oxygen is used up in 
tissue respiration is greatly accelerated, and the dis- 
solved oxygen is quickly used up. It has been demon- 
strated that after this point is reached the canning 
process can be carried out without further destruction 
of the antiscorbutic vitamin C. ; 

The vitamin C content of commercially canned 
fruits and vegetables appears, therefore, to be much 
greater than that of fresh foods which are cooked in 
the usual manner, viz., by promptly heating to cooking 
temperatures without the preliminary treatment which 
would cause the disappearance of dissolved oxygen in 
their substance. By ordinary cooking this vitamin is 
essentially all destroyed, yet by the special treatment 
previous to strong heat treatment the destruction may 
be avoided. 

What we have said regarding ordinary cooking of 
foods probably also applies to foods which are home 
canned, although no studies have as yet been conducted 
which would show the extent to which vitamin C is 
destroyed in home canning. The heat is in general 
probably applied too rapidly to permit of saving the 
vitamin from destruction. 

Results of Nutritional Research 


Canned foods have steadily grown in favor with 
the consuming public for many years, mainly because 
of the excellence of the state of preservation and the 
attractiveness of their flavors and appearance. In no 
branch of the food industry has the results of scientific 
investigation been more effectively applied than in the 
canning industry. This is the reason why canned 
foods are as safe as any foods we eat, and safer than 
a number of common foods which are purchased fresh 
but are handled in the home in a manner which makes 
it possible that illness may arise from eating them 
when stale. Now comes the scientific investigator who 
shows us the fallacy of hasty reasoning from the 
analogy with ordinary cooked foods, which have lost 
through destruction most or all of their vitamin C, to 
the conclusion that canned foods, heated even more 
thoroughly, have also lost their vitamin C content. 
There are special features in the canning process 
which preserves a nutrient principle which ordinary 
cooking destroys. 

As for the other vitamins in canned foods, it may 
be said with confidence from data available, that these 
are not destroyed in canning to an appreciable extent. 
The high favor of canned foods among consumers 
— is justified by the results of nutritional re- 
search. 


\ WS 
XN 
N 


ll 


\ 


916-924 E. MONUMENT STREET BALTIMORE, MD. 


EASTERN SHORE CAN COMPANY’S ANNUAL : 
GATHERING 


: HE largest annual gathering which has ever been 
held by the Eastern Shore Can Company met at 
their factory, in Hurlock, Md., Washington’s 

Birthday, February 22nd. Stockholders and friends 

of the company were royally entertained by the man- 

agement. 

Rev. Thomas C. Mulligan, pastor St. Paul’s M. P. 
Church, Cambridge, Md., was the principal speaker. 
His oratory, phraseology, wit and directness of thought 
have not been excelled in this county, in the opinion of 
those who heard him. Rev. Mulligan was perfectly at 
home addressing this large gathering of business men 
and was master of his very appropriate subject, “The 
Canner,” not failing to leave behind thoughts befitting 
his calling as a minister. Fortunate, indeed, are the 
people of Cambridge in having Mr. Mulligan as their 
pastor. 


Mr. W. M. Wright, of Preston, Md., and Mr. Geo. 
W. Woolford, of Cambridge, Md., reviewed the prog- 
ress of the company, which as president and vice-pres- 
ident, respectively, they have just cause to be proud. 
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—Since 1913— Reference: National Bank of Baltimore 
CANNED FOODS BROKERS COMMISSION MERCHANTS 


Howard E. Jones & Co., Inc. 


200-202 E. Lombard St. at Calvert St., Baltimore, Md. 


TRY “TOWNSEND” AT OUR RISK 


The Choice of the Careful Buyer 


Packers who have tried them all ‘ 
CONTINUE to say that TUWN- 
SEND is the best String Bean ! 


Cutter on the market, at any price. 


Write us for information — NOW 
is the best time to buy. 


Burton, Cook & Co. 


troubles will be over 


when you install a TOWNSEND Rome, N. Y. 
(Successors to Z. P. Townsend, the original patentee) 


GY 
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~ PHILLIPS CAN C COMPANY 


MARYLAND’S MOST MODERN CAN PLANT 


Manufacturers of: 


Packers’ Cans 


Highest Class Service. Bliss and Max Ams Closing 
Machines. Rail, State Road, and Water Shipments 


CAMBRIDGE, Md., U. S. A. 


- : CORN 


TELLS.” 


ROGERS BROS. SEED COMPANY 
Breeders and Growers 


326 West Madison Street, Chicago, Illinois 


PEAS - 


Products of Quality 


Finishers 
Indiana Pulpers 


Indiana No. 10 
Fillers 


Indiana Paddle 
Finishers 


Indiana Chili Sauce 
Machines 


Kook-More Koils 
Indiana Continuous 
Pumpkin Wilters 


Copper 
Steam Jacket Kettles 


S. O. Randall’s Son 
Baltimore Maryland 
Eastern Representative 

Built in all sizes, from five 


gallon up. 
The Inaiana Salter 
This appliance deposits salt or sugar in empty or 


Special shapes and styles 
F to meet the most exacting 
requirements. 
filled cans. Stand it anywhere along your conveyor 


belt, its action is positive, its fill is uniform. INDIANAPOLIS, IND. U. S. A. 


Improved Brush 


*““CLEVO”’ The Rust, Acid and Heat Resisting Metalic Coating 
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The meeting was held in the new modern brick 
building which has just been completed. This building 
reflects the progress and the sound financial condition 
of the Company, which can only be expected from its 
strong board of directors and splendid management. 


The stockholders were gratified to learn that the 
Company is on a sound financial footing and had set 
aside a substantial reserve for which they highly 
praised those who are directing the business interest 
of the company. The best and most modern machin- 
ery that can be bought is being installed in the new 
building, which will increase the capacity of the plant 
to 18,000 cases, or 430,000 cans daily, thereby making 
it possible to take care of the most unexpected require- 
ments of the canning trade on the Del-Mar-Va Penin- 
sula. 


Everybody thoroughly enjoyed the menu, which 
consisted of Chincoteague oysters served half shell, 
fried and stewed; roast turkey, ham, egg and lettuce 
sandwiches, string beans, olives, celery, pickles, rolls, 
coffee and ice cream. Music was rendered by Philip 
H. Kraft and his orchestra, of Cambridge, Md. 


CONTINENTAL CAN STOCKHOLDERS’ MEETING 


HE annual stockholders’ meeting of the Continen- 
tal Can Company, Inc., was held at the office of 


the company, Millbrook, Dutchess county, N. Y., 
at 11 o’clock, February 28th. 


The stockholders ratified the action of the officers 
in purchasing the entire outstanding stock of the Pas- 
saic Metal Ware Company, a New Jersey corporation; 
the entire outstanding stock of the Seattle Astoria Iron 
Works, a Washington corporation, and the assets of the 
United States Can Company, an Ohio corporation. 


T. G. Cranwell, C. C. Conway and S. Brinckerhoff 
Thorne were re-elected directors for terms of three 
years. 


O. C. Huffman, president of the United States Can 
Company, was also elected for a term of three years. 


I. W. England, president of the Passaic Metal 
Ware Company, was elected for a term of two years to 
succeed T. R. Morgan, resigned. 


FERTILIZER RECOMMENDATIONS FOR TOMA- 
TOES ON INDIANA SOILS 


By H. D. BROWN, of Purdue University, 
Department of Agricultural Extension, 
Division of Horticulture, 
Lafayette, Indiana. 


HE recommendations listed below include prac- 

tically all types of soil upon which tomatoes are 

grown in Indiana. It may be noted that a 2-12-6 
formula is recommended for all light colored silt and 
clay loam soils. When unusual large amounts of nitro- 
gen are likely to be needed, as for example on sandy 
soils, it should be applied, as needed, to the surface of 
the soil around the growing plants. During some sea- 
sons as, for instance, when nitrification is active, the 
extra surface application of nitrogenous fertilizers will 
not be needed. During other seasons as, for instance, 
during cold, wet periods, it may be necessary to make 
more than one top dressing of such fertilizers in order 
to keep the plants from starving for nitrogen. If the 
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plants become stunted and the foliage turns pale green 
to yellow, it is a fairly sure sign that they need the 
additional surface applications of nitrogenous fertil- 
izers. Such applications should be made at the rate 
of 100 to 150 pounds per acre. 


LIGHT AND COLORED SOILS 
Sandy Loams and Sands 


Without manure 


With legumes in 
or legumes 


With legumes and 
rotation 


manure in rotation 
4-8-8 2-12-6 2-12-6 
Plus top dressing of Plus top dressing of Plus top dressing of 
nitrogen if desired nitrogen if desired nitrogen if desired 


Silt and Clay Loams. 


With legumes in 
rotation 
2-12-6 


Without manure 
or legumes 
2-12-6 
Plus top dressing of 
nitrogen if desired 


With legumes and 
manure in rotation 
2-12-6 


Black Loams. 


With legumes 
in rotation 


Without manure 


With legumes and 
or legumes 


manure in rotation 


2-10-8 2-12-6 0-14- 
or 
2-10-8 
Mucks and*Peaty Sands. 
Acid Non-acid 
0-12-12 0-8-32 
Pumpkins 


Pumpkins are usually planted in the corn fields in 
Indiana, although very profitable yields may be secured 
if the crop is grown alone in special fields. When 
planted with corn the seed may be drilled with the fer- 
tilizer at the rate of one quart per acre, or is may be 
sown with the corn seed at the rate of one pound to four 
acres. The Kentucky Field (Large Cheese) and Con- 
necticut Field varieties are favorite varieties. 

It is essential that all pumpkins be rejected that 
show any signs of rot. The crop should be gathered 
= freezing weather and only well-ripened fruits 
used. 

Spinach 


Spinach thrives best on our sweet black loam soils. 
The growing crop should be fertilized with surface ap- 
plications of finely pulverized nitrate of soda at the 
rate of 150-200 pounds per acre whenever the leaves 
by a yellowish color indicate that they need nitrogen. 

Spinach is a cool-season crop and should be 
planted before April 15. The variety King of Den- 
mark is best for the spring crop. A fall crop is uncer- 
tain without irrigation. The seed is planted with seed 


drills in rows 14-15 inches apart by means of garden 
seed drills. 


AMERICAN STORES CO. PURCHASES BIG CHAIN 


NOTHER big chain store system that has recently 
started on a policy of expansion is the American 
Stores Company of Philadelphia, its president, 
Samuel Robinson, having announced the acquisition of 
two chains in quick succession last week, one, a smal] 
local chain in Washington, D. C., and the other a New 
Jersey chain of 305 stores. j 
The two chains acquired by the American com- 
pany are the nineteen old Dutch markets in Washing- 
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SPRAGUE-SELLS 


CONTINUOUS COOKERS 


OPPORTUNITY 


The coming season holds great opportunity 
for the canner who is equipped to produce 
at low cost. 


To Tomato Canners, low costs and high 
quality are perhaps more important than 
to packers of other staples because of 
keener competition from the fresh markets. 
Statistics show that during 1927 the equivalent 
of 11,500,000 cases of tomatoes came into the 
fresh markets from the South. Fresh tomatoes 
were available every month of the year except 
one. 


The is a tre- 
: : mendous labor saver and a thorough quality 
— mi he yi of builder. There are many machines in our line 
ita miei that: will help you reduce costs and improve 


Spiral track is not riveted nor bolt- quality. 
ed, but is spot welded to avoid 
bumps and rough spots, assuring Write today for complete information. 


smooth operation without jams. 
SPRAGUE-SELLS CORPORATION 
500 North Dearborn Street Chicago, Illinois 


If It’s Used In a Cannery, Sprague-Sells It 


— Superior Features 
SPRAGUE-SELLS CONTINUOUS COOKERS 


Cuts labor costs. | Hot Water or Steam. | Improves quality. 
T 
{3 


Sprague-Sells Automatic 
Continuous Cooker and Cooler 


Welded thruout. . 


Precision cooking. |} Cuts swell claims. i Speeds capacity. | 


| 
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ton, and the United States Stores Corporation of New 
Jersey. The last deal is said to involve upwards of 
$2,000,000 and the American Stores Company is now 
credited with having a total of something like 2,450 
stores, making it the fourth largest in the country. 

The American Stores Company has headquarters 
in Philadelphia, and has been credited with 1,500 stores 
and the United States Stores Corporation has been 
credited with 1,047 stores located in Maine, Massachu- 
setts, New York, New Jersey, Pennsylvania, Ohio, In- 
diana and Michigan. 

A combination of these stores, with the 19 stores 
of the Old Dutch Markets, would mean a chain of 2,566 
stores. However, the press dispatches only mentions 


_ 305 of the United States stores being taken over. 


At the time of acquisition of the Kroger Grocer 
and Baking Co. by Eastern financial interests, it was 
intimated that this was only a beginning and that 
other chains would shortly be joined in with the Kro- 
ger concern. The American stores were mentioned in 
this connection. In fact, rumors of a consolidation of 
the Kroger and American Stores have cropped up pe- 
wr in stock market circles in the past year or 
wo. 

At one time about a year ago it was reported that 
the merger had gone through. However, nothing came 
of it, although the rumor was revived when the Kroger 
Company was purchased by a bankdéng' concern. 

The prevailing opinion seemed to be that the rapid 
expansion of the Great Atlantic & Pacific Tea Com- 
pany had given the other chain magnates cause for 
thought and that an attempt would be made to build 
up a big competing chain, rivaling in size the A. & P.— 
The Interstate Grocer. 
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SHELBYVILLE (IND.) CANNERY BURNED 


HE Indianapolis Star of February 27th gave the 

following description of the destruction of the 

“ Fame Canning Company’s plant at Shelbyville, 
Indiana: 

“Damage estimated at half a million dollars 
was caused by fire that destroyed the Shelbyville 
plant of the Fame Canning Company early today 
(Feb. 26th). An overheated stove in the north 
wing of the plant is believed to have started the 
flames, which consumed all the buildings, includ- 
ing the executive offices and valuable records of 
the concern. 

Charles W. Johnson, watchman, discovered 
the fire and summoned the fire department, which 
was engaged in fighting a small blaze in a down- 
town store. 

Hundreds of cases of canned corn were de- 
stroyed by the fire, which burned steadily 
throughout the day and continued to smoulder this 
evening. Under the intense heat the cans of corn 
were blown open and sounds of the exploding cans 
could be heard throughout the day. It is esti- 
mated that the stock of corn alone was worth ap- 
proximately $300,000, this representing a great 
part of last season’s pack. 

Buildings and equipment of the plant had a 
valuation of about $200,000, and there will be little 
salvage value to the machinery. The equipment 
of the plant was considered one of the best in the 
Middle West. 

It was understood today that insurance will 
cover a majority of the damage. The home office 


of the concern is located in Chicago. 
= 


HAMACHEK IDEAL VINERS 


lamachek Ideal Viners during the past ten seasons have 


demonstrated their superiority under all conditions. Their 


use insures more thorough hulling, on any condition or 


! 
variety of peas or beans, than is possible with the use of 


any other viner. The savings effected amount to several 


hundred dollars per viner each season. 


+48 


Frank Hamachek Machine Co., Kewaunee, Wis. 


Also Manufacturers of Ensilage Distributors and Chain Adjusters 


Established 1880 Incorporated 1924 
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Associated Seed Growers, Inc. 


Comprising 
JOHN H. ALLAN SEED COMPANY 
THE EVERETT B. CLARK SEED COMPANY 
N. B. KEENEY & SON, INC. 


Growers of Seeds for Canners since the inception 
of the Canning industry. 


DEPENDABLE STOCKS 
DISTINCTIVE SERVICE 


We solicit your orders for prompt shipment 
or under future contract. 


Main offices, New Haven, Connecticut 
Branches in Nine States 


} 


LAK 


= 


Help Sell Goods 


The United States 
Printing Lithograph Co. 
Color Prin ting 


| 25 
= 
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A fire wall separating the canning plant from 
the Tindall Wagner Furniture Manufacturing 
plant, saved the latter from destruction, although 
this plant was also damaged slightly. Minor dam- 
age was caused to residences in the vicinity. 

The plant was built twenty-two years ago by 
private interests and later was added to the chain 
of plants owned by the Chicago corporation. 

This is the second disastrous fire in Shelby- 
ville within two months. The City Hall was de- 
stroyed January 1, with a loss of about $150,000.” 


FOOD BROKERS ASSOCIATION COMMITTEES 
FOR 1928 


RESIDENT H. E. Lincoln, of the National Food 

Brokers Association, has announced the appoint- 

ment of the following standing committees of the 
association for 1928: 

Arbitration—Walter B. Timms, New York, chair- 
man; William H. Nicholls, Chicago; Eugene M. O’Neill, 
San Francisco. 

Conference—Walter A. Frost, Chicago, chairman; 
Joseph H. Kline, Cleveland; Joseph Keevers, Peoria; 
Charles P. Whitman, Oklahoma City; Luman R. Wing, 
Jr., Chicago; Harry C. Faulkner, New York; Millard J. 
Bloch, Kansas City. 

Ethics—Wilbur R. Orr, Danville, chairman; H. K. 
Wheeler, Minneapolis; Stanley E. Hawkins, Buffalo. 

Finance—L. J. Murphy, Chicago, chairman; Wm. 
E. Stewart, Philadelphia; Henry Schlesinger, St. Louis. 

Legislative—Henry J. Gabel, Kansas City, chair- 
man; William A. Mann, Boston; H. L. Scott, Omaha. 

Membership—Willis W. Johnson, Little Rock, 
chairman; and all of the State directors. 

Resolutions—Harry E. Gill, Buffalo, chairman; 
John O. Knutson, Sioux City; Fred W. Heryer, Kansas 
City. 

State and Local Organizations—Horace Lee, Den- 
ver, chairman; Ed. W. Allison, Oklahoma City; D. T. 
Felix, Pittsburgh; Lewis E. Bulkeley, Chicago. 


BETTER CO-OPERATION THE ANSWER 


6 EW co-operation” between distributors—re- 

tailers and wholesalers—is an answer to the 

“new competition,” Alvin E. Dodd, manager of 

the Domestic Distribution Department of the United 

States Chamber of Commerce, declared in an address 

Tuesday night, March 6th, before the San Antonio 
Chamber of Commerce. 

“Retailers and wholesalers will work together 
during the next ten years more closely than ever be- 
fore,’ Mr. Dodd declares. “It is safe to predict that 
merchandising methods and policies will be improved 
by this new type of co-operation more rapidly than 
most of us now realize. 

“The competition of the immediate future will be 
founded largely upon a close study of public wants, and 
in many trades retailers and wholesalers will unite in 
making this study. 

“At the first National Wholesale Conference held 
in Washington three weeks ago we saw signs of this 
development. It was emphasized repeatedly that the 
wholesalers’ problems are closely related to those of his 
retail customrs. 

“It was clear, also, from the discussions that a 
completely successful solution of either set of problems 
—the retailers or the wholesalers-—means that the 
other must be solved as well. 

“There has been a good deal of talk about the new 
competition. In the next few years there is going to 
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be another emphasis, the new co-operation will take the 
center of the stage. 

“Retailers and wholesalers are realizing that their 
interests are linked inseperably. And when they act 
upon this knowledge we will have an interdistributor 
co-operation which, I firmly believe, is to lead to the 
— efficient and economical distribution of merchan- 

ise. 

“The modern wholesaler is not abstract in his de- 
sire to co-operate with the retailer. He has something 
to gain. But retailers also have something to gain, 
perhaps more. 

“They have an opportunity to utilize a valuable 
background of merchandising knowledge and experi- 
ence. Without question the wholesaler has these, and 
when he is ready to put them at the service of retailer 
rial exists which means much to all re- 

ailers.” 


WAREHOUSING 


Field and Metropolitan warehousing, the first 
merging into the latter if desired. 


FINANCING 
Loans arranged thro’ affiliated organization at lowest 
rates consistant with collateral available. 


SERVICE 
General information, available thro’ wide 
spread contacts with producers and consum- 
ers, a service we offer to clients. 


GUARDIAN WAREHOUSING COMPANY 
222 West Adams Street 
Chicago. 


Your goods are your pride cot | 
our labels are our pride. * Put the 
two together and your customers 
will be doubly impressed. 


BUILDING 
BALTIMORE MARYLAND 


March 12, 1928 THE CANNING TRADE 27 


THE 
“We excel Our Labels | 


in‘Designs _ are the Thghes est Standard 
ffArtistic erit for Commercial Value. 


Ask for our Superior Line for your = Grade. 


Stecher Lithographic ©. 
Rochester, 


> 


The Basis. of Quality Product in Food Packs 


is the elimination of everything but the perfect 
stock, 

In preparing Peas for the Can, you cannot 
find a cleaner that will give the results of the 
MONITOR. 

Thru the application of two controlled air 
suctions and the screen action of the shoe, it 
removes all of the impurities. 

A little closer dry cleaning and a little less 
washing will leave more of the flavor in your 
goods. Think this over. 


HUNTLEY MFG. CO. 


P.O. Drawer 25 BROCTON,N. Y. 
(Formerly at SILVER CREEK, N. Y.) 


SPECIAL AGENTS 


K. Robins & Co. Inc., Baito., Md. 

R. Gray Inc., 726 Harrison St. 
HUNTLEY MFG. CO. Ltd. San Francisco Cal. 

Tillsonburg, Ont. Brown Boggs Ltd., Hamilton, Ont. 


Cannon Supply Company 
Salt Lake City, Utah 


Bitton. 
| * 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. You are unlikely to be interested every week in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. 


For Sale— Machinery 


FOR SALE—Two No, 1 Size Economical Vegetable Peel- 
ers, manufactured by Belding & Franklin Machine Co., 
New York City. 

One Sprague-Sells Geneva Pumpkin Chopper, 24’’ 
knives. 

One Centrifugal Pump, suction, 4’’ discharge, tight and 
loose pulley. 

All machines guaranteed to be in first-class working 
condition. 


H. P. Cannon & Sons, Inc. Bridgeville, Del. 


FOR SALE—General assortment of used canning ma- 
chinery including viners, conveyors, graders for peas 
and lima beans, blancher, washers, fillers, process 
kettles, beet toppers and peelers, steam engines, and 
electric motors. Also No. 2 shooks and solid fibre 
cases, salt, cans and No. 2 wood cases. All machinery 
in good working condition and cheap for cash. 

Address Box A-1550 care of The Canning Trade. 


FOR SALE— 
1 Ayars Rough Beet Grader 
1 Ayars Finished Beet Grader 
1 Stirling Beet Peeler 
1 Stirling Slicer. 
Fogg & Hires Co., Salem, N. J. 


FOR SALE - 2000 five gallon cans of strictly whole 
tomato pulp. Good color and fine flavor. Guaranteed 
to comply with the National Food Law. Price very 
reasonable. 

W. L. Jones Food Co., Pemberville, Ohio 


FOR SALE— 


4 Practically new Robins make 40 x 60 Process Kettles, 
complete with thermometers, steam gauges and crates 
Each $125.00. 
1 Sprague Rotary Tomato Washer, $150.00. 
3 Model M Sprague Corn Cutters. Each, $200.00. 
1 Hill Deep Well Pump with steam pumping head and 
sufficient pipe for 200 foot well, $150.00. 
1 Right System Tomato Scalder, $250.00. 
1 Harris Hoist with cable and track, $200.00. 
1 Fairbanks’ double action Seam Pump, two inch 
suction, $75.00 
150 h. p. vertical Steam Boiler, $250 00. 
50 Wire Tomato Scalding Baskets, Each, $1.00 
1 Kern Finisher, $200.00. 
1 Sprague Pulper, $200.00. 
1 25 h. p. Engine, $200.00. 
25 bushels Stowell’s Evergreen Seed Corn, per 
bushel, $4.00. 
All machines are guaranteed to be in first class condi- 
tion. Prices f. o. b. Pennsylvania R.R. Maryland 
shipping point.- 
Address Box A-1557 care of The Canning Trade. 


FOR SALE— 
1 Sprague-Lowe Pulper 
| Indiana Pulper 
1 All metal KernFinisher 
3 Sprague-Lowe Coils 
1 No. 10 Continuous Cooker 
1 Continuous Cooker No 8 cans 
Address Box A-1548 care of The Canning Trade. 


FOR SALE—We are dismantling one of our factories 
and offer for sale complete line of machinery consist- 
ing of kettles, hoists, blanchers, picking tables, scales, 
shafting, pulleys hangers and belting. Peas, corn, 
string bean, apple and beet machinery. Detail list 
furnished on request. 


Oswego Preserving Co., Oswego, N. Y. 


FOR SALE—15 Carloads Machinery Bargains. 


Practically new canning machinery for all purposes, 
in stock at our Baltimore plant. Tell us what you 
want. Write for bargain list. 

A. K. Robins & Co., Ine. 


Lombard & Concord Sts., Baltimore 


For Sale—Tomato Plants 


FOR SALE—Tomato Plants. Book your orders with us 
now, and be sure of getteng plants when wanted. 
J. P. Councill Company, Franklin, Va. 


FOR SALE—Tomato Plants. Weare now booking orders 
for spring deliveries. Plants ready April 1st to June. 
Let us grow your plants. Shipped safely anywhere. 

Wholesale Plant Co., Waycross, Ga. 


For Sale—Seed 


FOR SALE—Indiana Canners Association Indiana-Balti- 
more Tomato Seed that we offer, subject to previous 
sale, at $4.00 per pound c. o. d. or cash with order. 
This is the Seed we have been so successfully growing 
and improving for many years under the supervision 
of Purdue University Agricultural Experiment Station, 
and has attained a wonderful reputation. Nothing is 
spared that will aid in raising the high standard of 
this seed. Indiana Canners Association, 

Kenneth N. Rider, 


Secretary, Matthews, Indiana. 


FOR SALE—100 bushels Country Gentleman Corn. 
1000 bushels Narrow Grain Seed Corn. Prices and 
samples at your request. 


H. M. Crites & Co., 
Circleville, Ohio. 


PEA SEED FOR SALE—Have decided not to plant any 
Peas this year and will sell 1,200 Bu. Alaska Pea Seed 
that have just arrived. 

Milton Canning Company, Milton, Delaware 
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FOR SALE—12 Peerless Huskers in first-class condi- 


tion. 1926 Model, and used for only two seasons. 
Price 125.00 FOB cars. 


Address Box A-1558 care of The Canning Trade. 


FOR SALE—Tomato Seed. Radebaugh and Marglobe 
Tri-State grown seed, produced from parent seed stock 
furnished direct by the originator of each variety. 
This seed is grown and produced under the supervi- 
sion of the University of Maryland. The advice and 
suggestions of Federal authorities in the U. S. Depart- 
ment of Agriculture are also followed. Every effort 
is exercised and every precaution is taken to produce 
prime seed of the best known canning varieties. The 
Marglobe being wilt resistent is recommended for all 
localities in which wilt is prevalent. 

Prices, Radebaugh $4.00 per pound, Marglobe $5.00 
per pound, cash with order or c. o. d. 
Direct inquiries to F. M. Shook, Field Secretary. 


Easton, Md. 


For Sale——Factories 


FOR SALE—Fully equipped Tomato Cannery in King 
George County, Va. Located on waterfront; 4? acres 
of land; large warehouse; a real bargain. 

Address Box A-1555 care of The Canning Trade. 


FOR SALE—Canning Factory, including machinery and 
good will. Located near Atlantic City, N. J. } 
S. P. Bowers, Berwyn, Pa. 


FOR SALE—Canning factory in Southern Wisconsin 
equipped to can Peas and Beets, with machinery and 
farm. 


Address Box A-1556 care of The Canning Trade. 


FOR SALE—Canning factory equipment; retorts, label- 
ing machines, corn filler-cooker, apple pearers, corn 
cutters, etc. Write for details. 

James D. McGurk, Trustee, Shortsville, N. Y. 


FOR SALE--One line Corn Plant, complete, at Mount 
Pleasant, Del. 
Canning Plant at Aberdeen, Md., tomatoes, Tomato 
pulp and corn. — 
Ice Plant at Aberdeen, Md. 


H. P. Strasbaugh, 
Aberdeen, Md. 


FOR SALE—Tomato Canning Factory for sale to close 
an estate. Factory located in fertile farming commun- 
ity, where all tomatoes wanted can be contracted at a 
reasonable price. Very little competition. Plenty of 
local labor. Ample boiler machinery and all buildings 
necessary to handle a pack of 20 to 30,000 cases, No. 2 
tomatoes or its equivalent. 

Address Post Office Box No. 44, East New Market, 
Dorchester, Co., Md. 


FOR SALE—Cannery packing Cherries, Beans, Tom- 
atoes and Apples. Other fruits avilable. Most mod- 
ern equipment for these products. Lowest production 
cost. Excellent buildings on switch. If interested 
get the details about this location before buying a 
plant. Location New York State. Reasonable terms. 

Address Box A-1551 care of The Canning Trade. 
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POSITION WANTED- By canner of 30 years ex 
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FOR SALE—Ideal ‘location on waterfront in Anne 
Arundel County, Maryland; plant fully equipped to 
pack Stringless Beans and Tomatoes; 14 acres of land; 
excellent farming district. 


Address Box A-1554 care of The Canning Trade. 


FOR SALE—Plant fully equipped to pack Peas and 
Corn; Henry County, Ill. 84 acres of land; 2 large 
warehouss; 3 story factory; good farming district; a 
real opportunity. 


Address Box A-1553 care of The Canning Trade. 


Factory.—Wanted 


WANTED—To lease with option of purchase, two or 
three line Pea plant in Wisconsin. No replies wanted 
unless your proposition can stand thorough investi- 
gation. 


Address Box A-1552 care of The Canning Trade. 


Positions— Wanted 


POSITION WANTED—Plant manager and expert processor. 
Have had fifteen years experience in the canning of chicken and 
meat products, both tin and glass, soups, chinese products, etc. 
Have had charge of the purchasing of all raw materials, perfect- 
ing formulae and installing of complete plant equipment. 

Iam 38 years of age. Married. 


Address Box B-1537 care of Tne Canning Trade. 


POSITION WANTED- By married man as manager or superin- 
tendent of a plant packing Tomatoes, general line of Fruits and 
Berries, Corn or Peas. Can install, operate and repair modern 
machinery used in such plants. Best references. Available at once. 


Address Box B-1532 care of The Canning Trade. 


POSITION WANTED—Experience: Four years Machine Apprent- 
ice, ten years as Journeyman, six years as Superintendent of 
prominent canning machinery manufacturer, six years selling 
canning machinery. Have had complete charge of building two 
canneries and their equipment. Familiar with modern equip- 
ment process. Either permanent or temporary position wanted. 


C. F. Colbert, 2824 W. North Ave., Baltimore, Md. 


POSITION WANTED - Experienced Canned Food Salesman desires 


— as acting sales representative in any city for some 
arge Canned Foods Packer or Distributor. 


Address Box B—1546 care of The Canning Trade. 


rience on all 
kinds of fruits and vegetables bar none. Best of reference from 
past employers. Well acquainted with all ‘canning machinery 
and can install same if desired. If interested, 


Address Box B-1542 care of The Canning Trade. 


POSITION WANTED—By married man 39, with long standing 
reputation as factory manager. Has been associated with one of 
the largest canners for the last seven years packing a full line. 
Have had a life’s experience and know the business from A to Z, 
including field work. Know how to produce quality at a minimum 
cost and thoroughly experienced on factory equipment and install- 
ation. Open for position as manager superintendent or produc- 
tion manager. A-1l references. 


Address Box B-1543 care of The Canning Trade. 


POSITION WANTED—Superintendent wants position anywhere’ 
This man is a quality pea packer and American machine operator. 
Best of references. 


Address Box B-1538 care of The Canning Trade. 


Help Wanted 


WANTED—FExperienced man to pack gallon catsup during coming 
season. Start work in spring. 


Address Box B-1547 care of The Canning Trade. 


THE CANNING 


EASTERN SHORE 
CANNERS: 


Another New and Latest improved Sani- 
tary Can Line is now being installed in our 
Plant, all for your Protection and Satis- 
factory Service when Cans are needed. 


We furnish ‘“CCAMERON’”’ Closing Ma- 
chines, also Bliss and Ams. 


EASTERN SHORE CAN CO., 
Hurlock, Maryland 


\ 
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Advantages of 3 bu. ham- 
pers over field crates : 


—Hampers nest when empty crates 
won't. 

—Fruits and vegetables carry better 
in hampers. 

— Hampers speed up field work. 


SWING’S % HAMPERS 
ARE BEST QUALITY. 
Give usa chance to prove 
our claims. 


Send us an inquiry. 


SWING BROTHERS RIDGELY, MD. 


AMSCAN 


CERTIFIED 


SEALING FLuID 
“The Golden Band’’ 
Insist on AMSCAN—the per- 


fect Sealing Compound—and 
be safe. 


THE MAX AMS MACHINE CO., NEW YORK 


TRADE March 12, 1928 


CAN PRICES 


1928 Season Prices 


The American Can Company announces the 
following term contract prices, F.O.B. its 
factories, for Standard Sizes of Sanitary 
Cans for the Central and Eastern parts of 
the United States: 


20.67 “ “ 
26.06 “ “ 
American Can Co. 
YOUR 
Is To Place Your 
Fire Insurance 
With 
CANNERS EXCHANGE SUBSCRIBERS 
at 


WARNER INTER-INSURANCE BUREAU 
and Receive 

QUALITY INSURANCE PROTECTION 

SAFETY - SAVING - SERVICE 


LANSING B. WARNER Inc. 
155 E. Superior St., Chicago, IIl. 


| 
| 
| 
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CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. b. Baltimore (unless 
otherwise noted) and subject to the customary discount for cash. Many canners get higher prices for their goods; some few 
may take less for a personal reason, but these prices represent the general market at this date. 

Baltimore figures corrected by these Brokers: {Thomas J. ‘ee & Co. *Howard E. Jones & Co. 

New York prices corrected by our Special Correspondent. In column headed “N. Y.” indicates f. 0. b. factory 


Canned Vegetables 


CANNED VEGETABLES—Continued CANNED FRUITS—Continued 


Balto. N.Y. Balto. N.Y. 

ASPARAGUS* (California) SAUER KRAUT? 1.35 1.45 
Standard, No. 2 380.90 

White Mammoth, No. 216... No. 2%4 1.00 1.10 
Peeled, No. 2% No. 3 1.05 1.20 Unpelled, No. 10 3°35 seeceee 
Large, No. 2% No. 10 3.25 3.75 Peeled, No. 10 4.75 5.00 

Medium, No. 2% : Standards, No. 2, i 
Small, No. 2% Standard, No. 2 1.20 S, No. 2, in wate... 

Green Mammoth, No. 24 oO. J ss 
Medium, No, 3% No. 2 155 oad 

mall, No. 2% aS i 

Small, No. 1 sq ndar reen Corn, Green Limas 1.25 _...... 
1 No. 10 776 Bastistts, Standard, 2%. 2-15 
Standard Green Corn, Dried Limas 1.00 1.30 2.75 
(Triple) No. 2 (with Tomatoes)........ 1.20 3.75 

BAKED BEANS¢ SWEET POTATOES: PINEAPPLE* 

Plain, No. 1 .60 Standard, No. 2 .85 .95 Bahama, Sliced, Extra, 1.75 
No. 2 85 85 No. 2% 1.10 1.20 Grated, Extra, 
No. 3 1.45 No. 3 1.15 1.30 Sliced, Extra 

In Sauce, 18 oz -75 -85 No. 10 3.75 4.25 Grated, Extra Standard, No. 2.0... sess  sesssee 

0. 2 90 1.00 Hawaii Sliced, Extra, No. 244... 2.40 2.45 
No. 3 150 1.60 TOMATOES: Sliced, Standard, No. 2%..... 2.30 2.25 
No. 10 4.50 5.00 Extra Standard, No. Sliced, Extra, NO. 2.15 

FO. B Co Sliced, Standard, NO. 1.75 

Stringless, Std. Cut Green, No. 2...... 1.85 1.45 Be Crushed Nec 738 10-00 
Standard Cut Green, No. 10.. 7.00 NO. 8 Eastern Pie, Water, No. 10. 
Whele Grose, Me, 140 F. O. B. Co. Porto Rico No. 10. 

Standard Cut Wax, No. 2 1.40 Fr. O. Be RASPBERRIES* 

Limas, Fancy Green, No. 210 Standard, No. 1 -60 ING: 

Standard White and Gree No. 2. 1.25 1.40 2 -85 Red, 
Standard White and Green, No.10_ ....... - O. B. Co Feed, NO. 

Soaked, No. 2 , Water, No. 10 

Red Kidney, Standard No. 90 1.00 Be STRAWBERRIES} 

Standard No. 1 4.25 Out No. 8 1.20 ssseee Preserved, No. 1 
F. O. B. Co sy) Preserved, No. 2 

BEETS+ No. 10 3.85 4.25 Extra, Preserved, No. 1 

F. 0. B. Co 8.50 4.25 Preserved, No. 2... 

12—15, No. 2 115 1.25 TOMATO PUREE? potion 

10—12, No. 8 Standard No. 1, Whole Stock............ 50 No. 2% 

Cut, No. 2 :90 1.00 No. 10, Whole Stock 8.25 3.65 

Whole, No. 10 4.25 4.75 No. 10, Trimmi 3.00 3.40 
Sliced, No. 10 4.50 5.00 Canned Fish 

CARROTS¢ * 

Standard Diced, No. 1.00 1.05 149 1.50 
Diced, No. 10 4.00 4.50 Maine, NO. 4.75 12 1.50 1.55 

New York, No. 10 4.25 4.75 

Standard Evergreen, No. 2...cccccee cose - 225 Pennsylvania, No. 10.. 450 4.75 Standard, No. 2, Factory, 18 oz........ 1.45 1.60 

F. 0. B. Co 1.17% 1.15 4.40 

Shoepeg, No. 2........ 1.25 1.30 APRICOTS* (California) 2.50 
_ e ° 0. 1.25 1.25 Standard No. 2% 2.50 2.30 OYSTERS* 

Faney Shoepeg, No. 40 1.2 Choice, No. 3% 2.85 2.75 Standards, 4 oz 1.40 1.45 

Standard Crushed, No. | 3.00 5 oz. 1.50 1.55 

ard Grushed, No. 2 10°07 3.00 3:10 

Standard, No. 2 1.35 1.45 Selects, 6 OS 2.50 

HOMINY#£ No. 10 5.25 6.75 Red Alaska Tall, N 

Standard, No. 2 92% 1.10 2.50 Pink, Tall, No. i 1.95 1.95 

“No. 10 4.40” 5.00 Columbia, ‘Flat, No. i 

Fancy, No. 2 1:05 115 12.00 11.00 Flat, No. jo 265 
No. 10 4.65 5.10 CHERRIES* Chums, Tall 

OKRA AND TOMATOES? Standard, Red, Water, No. 2 

Standard, No, 2 1.25 1.80 White Syrup, No. 2. SHRIMP* 

No. 10 Extra Preserved, No. 2... Dry, NO. 1.75 

PEAS¢ Red Pitted, No. 10 Wet, No. 1, Large 1.85 1.80 

’ Sour Pitted Red, 10s....... SARDINES (Domestic), per case 

No. 1 Sieve, No. 2 1.60 California Standard 2% F. O. B. Eastport, Me., 1927 pack 

0. B. Co 1.45 Choice, No. 4.25 

No. 2 Sieve, No. 2 1.20 Fancy, No. 2% 

0. B. Co 1.25 GOOSEBERRIES* Tomato, Carton Out 

No. 3 Sieve, No. 2 1.15 Standard, No. 2. Yq Mustard, Keyless.........ccccccccsscecses soeseee 74.25 

F. 0. B. Co. 110 PEACHES* #16:00 

Shove, NO. California Standard, No. 2%, Y. C. 1.90 1.90 $4.60 

Standard, No. 4 Sieve, No.1. 90 Extra Sliced Yellow, No 1.10 1.20 White, 14s 
2. J. -» No. jieve, No. 1. ....... ite, ite, 

PUMP Extra Standard White, No. 3. 1.75 1.90 Blue Fin, 1s 

Seconds, White, No. 130 1.45 Striped, 4s 
andard, No. 1.00 1.10 Standard Yellow, No. 2 —s 140 TSE Striped, 1s 

Squash, No. 3 Extra Standard Yellow, No. 1.90 Yellow, is 


‘ 
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BALTIMORE, MARCH 12 1928 


WEEKLY REVIEW 


General Business Conditions Reflected in the Canned 
Foods Market—Buying Tomatoes Eases Off. 
Weak Holders Hurt the Tomato Mar- 
ket—Corn Slightly Weaker. 

Peas Quiet. 


HE MARKET—Business conditions outside of 
the canned foods industry are having a direct ef- 
fect upon the canned foods market. Babson tells 
us that somewhere the sun is shining, and that some 
businesses are having better than normal times; but 
for the past week and more all business men have had 
their attention forced upon their Internal Revenue re- 
ports to the Government, and their findings have not 
been pleasant as a rule. It has come upon a great 
many of them what was meant by the frequently re- 
peated assertion of “profitless prosperity.” The figures 
now show that while the business they did in 1927 
totals or closely approximates the volume done in 1926 
and other years, the profit columns are sadly wanting 
in similarity to those previous years, and some of them 
actually show red figures. We repeat that we are 
speaking of other lines of industry than canning or its 
allied industries. For instance, we heard that some of 
the great retail distribution concerns, like department 
stores, find that their volume of business was as great 
in 1927 as in any previous year, but that they have 
suffered actual losses instead of profits. 


The completion of inventories left the buyers in a 
very pleasant frame of mind, and the immediate result 
was a considerable increase in the volume and the ex- 
tent of buying, which lead market students to believe 
that better days for the sale of canned foods had come. 
But this improved buying has not kept up, much less 
grown in extent. The week shows a falling off and a 
quieting down. Puzzling in face of actual conditions of 
spot stocks, both in wholesalers’ and in canners’ hands. 
It is said the consumption of canned foods continues at 
a high rate; that apparently the people have not dimin- 
ished their buying of canned foods, and if this continues 
to hold true it cannot but bring back the activity in 
buying which ought to be in evidence everywhere to- 
day. As an industry canned foods are in splendid con- 


dition, but of course they must be affected more or less 
by what is going on around them. 


Before leaving this very pertinent consideration 
of the canned foods market, it should be stated. once 
more that canners must take this into consideration in 
their preparations for the coming season’s packs. This 
further emphasizes the need of carefulness and the 
avoidance of any appearance of speculation. A mode- 
rate amount of goods, well and carefully packed as to 
quality, must be the guide of every canner this season. 

Tomatoes—lIt is said that buyers are going easy on 
stocking up because they fear an over-production this 
season, and they attempt this excuse on the buying of 
both spots and futures. The bald truth is, we believe, 
that there is always some tomato canner willing to ac- 
cept the lowest price offered, and with that in hand the 
manipulators of the market soon bring the whole down 
to its level. Tomatoes moved fairly freely during the 
past week, and there were sales of standard No. 2s at 
8214¢, others at 80c, and there were also sales at 771/c. 
Extra standard 2s sold at 90 to 9214c. No. 3s do not 
seem to have dropped below $1.20, but there were sales 
at that price, with extra standards as high as $1.35. 
No. 10s moved around $3.50 to $3.75. 


Brokers’ quotations in our columns, you will note, 
quote Standard 3s in the country as low as $1.1714, 
and, as with 2s, no doubt canners let them go at that 
figure. In canned foods, at least, a market is no 
stronger than its weakest link, and if some holder 
“chooses” to take a price below the lowest heard in the 
market there is no one to stop him. And lest some of 
the Utopian ideas now floating about the industry may 
lead you to hope otherwise, let us add that no combi- 
nation of tomato canners will ever stop that. There 
will always be somebody to offer the goods lower than 
anybody else. That is until the business is reorganized 
and business men take hold of it; which is equivalent 
to saying that the tomato canners become business men 
and sell their goods like business men, knowing their 
costs and refusing to be wheedled out of the goods be- 
low it. 


Corn—The corn market has dropped down a little 
this week, with standard crushed corn quoted at $1.10, 
and in the counties at $1.0714. In this case the brokers 
quoting it even better than some sales have been made, 
for standard crushed corn has sold at $1.05, and we are 
told of the sales of so-called extra standard crushed 
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corn at $1.05. Evidently the corn canner reserves the 
privilege of selling at what he dinged pleases, just as 
does the tomato canner. Other sales of the extra 
standard crushed corn were made from $1.10 to 
$1.1214. Corn is getting low in supply here, and that 
makes the cuts in price the more difficult to explain. 


Standard shoepeg continues to be held at $1.20, 
with fancy as high as $1.40. There has been some sell- 
ing of futures, but these latter are very quiet. Sales 
we have heard of, for futures, range from 8714 to 95c 
for standard crushed. 


Peas—The market has been quiet on’ spot peas. 
With the so-called fresh peas light in supply this spring 
canned peas ought to come in for heavy demand, and 
we believe they will. The market remains about as last 
quoted. 


String beans continue to climb in price and have 
reached $1.40, which of course makes the fellow hun- 
gry who has none to sell now. Other vegetables have 
had a fair demand with no changes to record in prices. 


Fruits—No. 10 blackberries have eased off in this 
market and are quoted now at $5.25, evidently a clean- 
ing up process. No. 2 white cherries, on the other 
hand, have advanced to $1.75, and red pitted 10s to 
$13.50. California is cleaning up its peach supplies, 
and prices are slightly easier, with consumption keep- 
ing well up. This fruit, together with apricots, seems 
to be the only thing in general supply, all other fruits 
being shot to pieces as to canners’ stocks. 


Herring roe is once more in quotation at about $1, 
and salmon and sardines are holding their strong posi- 
tions. Canned oysters are without change. 


NEW YORK MARKET 


By “New York Stater,” 
Special Correspondent “The Canning Trade.” 


THE CANNING TRADE 


Going Carefully on Futures—Putting Quality Cam- 
paign On in a Fine Way—Tomato Canners 
Fail Under Price Drive—Future Corn 

Moving Slowly—String Beans 
at $1.40. 


New York, March 8, 1928. 


UTURES—Aside from continued unsettlement in 
the market for standard 2s tomatoes, canned 
foods markets have been in fairly steady posi- 

tion during the week. Volume of business on spots 
has been fairly well sustained, and more buying inter- 
est in futures has been displayed in numerous in- 
stances. Buyers, however, are still disposed to hold 
off booking futures on a number of staple items, being 
unwilling to run the risk of possible overproduction. 
It is expected that much future trading will be defer- 
red until the crop situation has developed to the point 
where a definite line on probable producction can be ob- 
tained. 


The “Q” Campaign—Early reports regarding the 
progress of the quality canned foods campaign point to 
record-breaking sales of canned foods during the drive. 
Canned foods are being prominently featured in news- 
paper, billboard and subway advertising, in addition to 
the numerous displays in grocery windows. The chains 
have gotten behind the movement in a large way, and 
are advertising specials in the canned foods line almost 
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daily. Southern standard 2s tomatoes at three cans for 
25 cents are being prominently featured in current ad- 
vertising, with special prices on fruits and fish also 
being named to speed up sales during the campaign. 
Retailers have stocked in a fairly liberal way for the 


campaign and jobbers are expecting plenty of repeat 
business. 


Bearish on Tomatoes—Jobbers have been having 
things all their own way in the market for standard 2s 
tomatoes. Publication of the recent pack statistics, — 
showing a larger pack than had been anticipated, has 
been used to good advantage by the buyers. While 
there seems no good reason for any real change in the 
statistical position of the market, the importance of the 
larger pack has been greatly magnified, and the pack- 
ers have shown little resistance to the bear drive. This 
drive has centered almost entirely on 2s, and this is the 
only size which has weakened to any great extent. 
Stocks are freely offered at 7714c, cannery, with buyers 
trying to get the market down to 75c. Standard 2s ap- 
pear to be steady at 55c, with 3s at $1.25 to $1.30, and 
10s at $3.75 to $4, with some cutting down to $3.60 re- 
ported on the latter. Futures are quoted at 50c for 1s, 
7714c¢ for 2s, $1.15 for 3s, and $3.50 for 10s, with rela- 
tively little buying done. Indiana packers are offering 
futures at 85 to 871!4c for 2s, $1.1714 to $1.20 for 214s, 
$1.25 to $1.30 for 3s, and $4 for 10s, with the usuai 
differential for extra standards. 


Future Corn—With many of the leading packers 
out with their future prices on both standard and 
fancy corn, jobbers are beginning to line up their prob- ~ 
able requirements for the coming season, but as yet are 
reluctant to place actual orders. A fair amount of 
packed-to-order business has been written for the ac- 
count of private label jobbers, but the movement as yet 
lacks spontaniety. Standard corn at anywhere from 
90c to $1.00 per dozen does not hold out much attrac- 
tiveness to the jobber and very little actual buying has 
been seen. 


Spot Corn—Sales are picking up a little, but it is 
still a buyers’ market in many respects. Canners are 
quoting for prompt shipment on the basis of $1.00 to 
$1.05, with little available at the inside figure. The 
present quotation has taken corn out of the 10c retail 
class, and as a result retail outlets are not as wide as 
was the case on a 90 to 91c market. Fancy corn prices 
are well maintained and stocks are not at all plentiful 
on the more wanted brands. 


Stringless Beans—The market is anywhere from 
$1.35 to $1.40 at canneries, with very little offering. 
Jobbers are seeking 10s, but at $6.50 to $6.75 at can- 
neries demand is necessarily limited. However, stocks 
are light, and canners expect no difficulty in clearing 
up their small holds at current prices, or better, before 
new pack are available. 


Peas Do Better—After considerable backing and 
filling, the market seems to have established itself at 
an inside price of $1.15 a dozen, at canneries, for stand- 
ard 5s, and movement has picked up a little. Chain 
stores are featuring peas at 2 cans for 25 cents, and 
are moving out fairly large quantities. In indepen- 
dent retail stores, peas are about a 15 cent seller on 
standard brands. Fancy peas are firm in tone, and not 
at, all in large supply. Numerous opening price lists 
have made their appearance during the week, and fu- 
ture trading is beginning to take on a little activity. 
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Spinach Packing On—California packers will get 
out their first shipments of spring pack spinach this 
month, and the movement will pick up materially dur- 
ing April. Early sales have been of good volume, and 
the market position is firm. For prompt and nearby 
delivery, California packers quote 1s at 95c to $1; 2s 
at $1.1214 to $1.15; 214% at $1.40; and 10s at $4.55 to 
$4.60 per dozen, all f.0.b. canneries. Early business 
has been heavy, the Corporation recent advancing 
their opening prices 214 to 5 cents per dozen because 
of the large amount of orders coming in. Southern 
packers are holding the market firm, with fair inquiry 
noted. 

Salmon—The market is going more the sellers’ 
way, and business is picking up somewhat. Coast sell- 
ers seem to have established pinks at $1.85 to $1.90 
per dozen, following the clearance of scattered lots 
which had been offering at $1.75 to $1.80. The ad- 
vance has revived talk of a $2 market for pinks. Last 
quoted price on chums was $1.65, with little further 
stock available. Reds are about steady. Stocks of 
cheap pinks in the East are dwindling, although the 
New York market is still below the parity of the Coast 
price basis. Spring buying of pinks on the part of the 
Southern trade is expected to result in a further up- 
turn in prices. 


Sardines—Reports from California indicate that 
the pack is running materially in excess of that for last 
season, but thus far, prices appear to have been rather 
well maintained. Maine sardines are not large, and 
the market holds in firm position. Jobbers are operat- 
ing hand-to-mouth. 

Fruits Steady—While there have been no changes 
of special significance in the California canned fruit 
situation during the week, sales were reported to be 
picking up a little, with the outlook for a cleanup of 
most of the surplus stocks during the spring selling 
campaign more promising. Prices were steady, with 
a slightly stronger tendency on a few items. 

Pineapple—Spot inquiry for pineapple has shown 
improvement, and the market tone is steady. Local 
holdings are not excessive, and jobbers show firm price 
views. Booking of new pack on s.a.p. contracts is 
reported to be in progress, a fair inquiry having de- 
veloped. 

Asparagus—Some rather low prices on asparagus 
have been named by chains during recent weeks, and 
progress in clearing out spot stocks is being made as 
aresult. California canners have refused to make any 
general reduction in their prices, but it is not improb- 
able that some surplus stocks have been jobbed out 
through the medium of one or two chains at conces- 
sions from the general market. Canners have realized 
the necessity of clearing the decks for the 1928 pack, 
and as stocks had been moving slowly, there is a strong 
suspicion that some rather atractive concession were 
made in some instances. Tips have been in better de- 
mand, and are firmer. 


Along Hudson Street—Bill Wiley of F. M. Ball 
& Co., San Francisco, formerly connected with the local 
canned foods trade, was visiting old friends in the 
local market this week. 

John Baxter of H. C. Baxter & Bro., Brunswick, 
Maine, was visiting the trade during the week. 

Another out of town canner here this week is Bur- 
ton Proctor of the Mt. Airy Canning Company. 

A. F. Wentworth of the Fairmont, Minn., Canning 
Company, was visiting the trade this week. 
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CHICAGO MARKET 


By “Wrangler,” 
Special Correspondent “The Canning Trade.” 


Weather Ideal for Shipping Canned Foods—Buying of 
Futures Has Not Been General—Canners’ 
Lecture Bureau Is Beginning to 
Work—News Items. 

Chicago, March 9, 1928. 


ENERAL COMMENTS—The weather for the 
& past week has been ideal for shipping canned 

foods—cool, bright and dry. I understand from 
the wholesale grocers that the distribution of canned 
foods, both to the country and city, in a jobbing way 
has been large and that stocks have been moving out 
quickly. The arrivals of raw vegetables and fruit from 
the South have not been as large as usual and the 
prices continue high and supplies scarce, which gives 
canned foods the right of way temporarily. The brok- 
ers report that buyers are beginning to pay some at- 
tention to futures or “pack to order,” and I have heard 
of a number of sizable sales of canned peas, canned 
= and canned corn for delivery from the 1928 
packs. 

The buying of futures~has not been general, but 
the larger houses, which give important attention to 
their own private labels, have been buying from the 
better class of canneries in order to secure deliveries 
of quality goods. 

The newspaper advertising pertaining to the Qual- 
ity Foods Campaign, known as the “Q’’ Campaign, has 
begun, and I have observed several very catchy and 
interesting advertisements in the daily newspapers. I 
have not, however, seen, so far, very many displays of 
the posters pertaining to the campaign in the windows 
of the retailers. It may be that they are displaying 
these posters on the inside of their stores; I will in- 
vestigate and report next week. The beginning of this 
campaign and the information that canned foods is 
going to be extensively advertised probably accounts 
for the active demand for.canned foods from the retail 
trade, which the wholesale grocers state exists. 

The Canners’ Lecture Bureau is beginning to work 
and the first lecture will be delivereed this week at 
Danville, Ill., to the Woman’s Club. The lecturer will 
be Mr. W. R. Orr, of W. R. Orr & Co., brokers of Dan- 
ville, Ill., a bright man, a good speaker, having a thor- 
ough knowledge of the canning industry. At the writ- 
ing of this letter the report from his lecture has not 
been received, but reports will be sent in now each 
week as rapidly as the lectures are delivered; others 
follow promptly during March and April in various 
localities. There are about fifty invitations received 
so far in various parts of the country, and others are 
coming in rapidly. This makes the undertaking work 
nicely with the Quality Canned Foods Campaign. To 
give an illustration as to the widespread interest in 
the Lecture Bureau proposition, invitations have been 
received from women’s clubs in Danville, Ill.; Wauke- 
gan, Ill.; Grand Rapids, Mich.; Des Moines, Ia.; Dal- 
ton, Ga.; Havelock, Neb.; Chicago, Ill.; Oak Park, IIl.; 
Princeton, Ill.; Tuscola, Ill.; Winona,.Minn.; Pierre, 
S. Dak.; Plattsmouth, Neb. ; Escanaba, Mich. ; Sterling, 
Ill.; Adrian, Mich. ; Milwaukee, Wis. ; Sheboygan, Wis.; 
Norway, Mich.; Nicholasville, Ky., and other places. 
All of these towns are good towns, none of them less 
than 400 inhabitants, and dates and lectures are being 
arranged and provided for promptly. It is hoped that 
the kind reception which is being given to the lecture 
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bureau proposition will inspire canners all throughout 
the country to rally to the support and co-operation 
with the Lecture Bureau. 


Canned Beets—Wisconsin canners are pricing 
fancy canned beets about as follows: 

Spot Beets, f. o. b. Wisconsin canneries: No. 2 
SEL Fancy—Diced, $1.05; ct. 7-over, $1.20; ct. 10- 
over, $1.30; ct. 50-over, $2.40. 

No. 3 SEL Fancy—Diced, $1.20; ct. 7-over, $1.20; 
ct. 10-over, $1.30; ct. 15-over, $1.50; ct. 20-over, $1.80; 
ct. 30-over, $2.15; ct. 40-over, $2.60; ct. 60-over, $3.10; 
ct. 90-over, $3. 40. 


No. 10 SEL Fancy—Ct. 20-over, $4. 25; ct. 30- 
over, $4.40; ct. 40-over, $5.25; ct. 60-over, $6. 65; ct. 
90-over, $8.00; ct. 120-over, $9.25; ct. 200-over, $10.50; 
ct. 300-over, $11.50. 

Extra Standard No. 10 SEL—Ct. 60-over, $6.00; 
ct. 90-over, $7.00. 

Canned Tomatoes—Canned tomatoes are in fairly 
good demand, but there is no improvement in prices, 
as information from Maryland and Virginia, to the 
effect that standard No. 2 tomatoes can be purchased 
at 7714c f. o. b. canneries, is holding the market down. 

The price on standard No. 2 ex-warehouse, Chi- 
cago, is still holding at 85c per dozen, and I learn that 
there is still a considerable supply in warehouse, Chi- 
cago, to be had at that price. 


There does not seem to be any interest much in 
future tomatoes except in a rather limited way, and 
Indiana canners who have spot stocks of canned toma- 
toes are holding out of the market waiting for a better 
price a little later in the spring. 


The arrivals of raw tomatoes from Mexico and the 
Southern States have been slow and it has been neces- 
sary so far to protect all shipments from freezing by 
putting them into refrigerator cars, which adds heav- 
ily to the expense of transportation and cost of the 
goods laid down at Chicago; consequently the price on 
raw tomatoes from the South is still high and this 
helps the demand for canned tomatoes. Indiana can- 
ners are asking for canned tomatoes the following 
prices, f. o. b. canneries: 


Standard 2s, 85c to 90c; 3s, $1.30 to $1.35; 10s, 
$4.00; extra standard 2s, 95c to $1.00; 3s, $1.40 to 
$1.45; 10s, $4.50. 

Canned Corn—The market for this article is some- 
what brisker than heretofore and the demand is more 
general from the wholesale grocers, so the brokers 
state. 


Standard canned corn can still be bought f. o. b. 
canneries at $1.05 per dozen, but not in large quanti- 
ties and not from many sellers in the Central West. 

Fancy Country Gentleman corn is to be had for 
$1.20 to $1.30, depending on how strictly fancy it is, 
and whether the seller is anxious to sell or not, price 
being f. o. b. canneries. There is no canned corn to 
speak of in warehouses at Chicago belonging to first 
hands or canners and shipments have to be made from 
the factories. Canners of the Central West—Indiana, 
Illinois, Iowa, Wisconsin, Minnesota, Ohio—are asking 
the following prices for canned corn: 

No 2 standard Evergreen, $1.05; No. 2 extra 
standard Evergreen, $1.10 to $1.15; No. 2 standard 
Narrow Grain, $1.05 to $1.10; No. 2 extra standard 
Narrow Grain, $1.15 to $1.20; No. 2 fancy Narrow 
Grain, $1.20 to $1.25; No. 2 extra standard Country 
Gentleman, $1.15 to $1. 20; No. 2 fancy Country Gen- 
tleman, $1.25 to $1.35; No. 2 extra standard Golden 
Bantam, $1.30 to $1. 35: No. 2 fancy Golden Bantam, 
$1.65 to $1.75; all f. o. b. canneries, prompt shipment. 
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Canned Peas—The market for canned peas is firm 
and there is considerable demand for all grades; the 
higher grades, like Fancy No. 2 Alaska, are selling at 
very low prices. I hear that some have been bought 
for $1.50 and $1.60 f. o. b. canneries, but that price is 
special and is not being made by the stronger holders. 


Standard peas are exceedingly scarce, and al- 
though they are quoted at $1.05 f. 0. b. canneries by 
some brokers, it is problematic whether orders can be 
closed at that price, most holders knowing that ihe 
grade is scarce, are asking $1.10 f. 0. b. canneries. 


Extra standard No. 3 Alaska peas are held firmly 
at $1.15 to $1.20 f. o. b. canneries, but are selling well 
at those prices, and the market is likely to advance on 
account of increasing demand and scarcity of standard 
quality. Peas are quoted for prompt shipment f. o. b. 
Wisconsin canneries at about the following prices: 

No. 2 Tin, Early Variety—Fancy, No. 1 sieve, 
$1.85; extra standard, No. 1 sieve, $1.60; fancy, No. 2 
sieve, $1.65; extra standard, No. 2 sieve, $1.40; fancy, 
No. 3 sieve, $1.45; extra standard, No. 3 sieve, $1.17; 
standard, No. 3 sieve, $1.10. 


No. 2 Tin, Sweet Variety—Fancy, No. 2 sieve, 
$1.65; fancy, No. 3 sieve, $1.50; fancy, No. 4 sieve, 
$1.40; extra standard, No. 4 sieve, $1.17. 


News Items—Mr. James Wiley, Vincennes Pack- 
ing Corporation, visited Chicago this week and made 
the rounds of the trade with his broker, Mr. McDonell. 


Mr. George Hathaway, manager Home Canning 
Company, of Blissfield, Mich., spent several days in 
Chicago this week and called on the trade in company 
with Lee, Kaufman & Gale, Inc., his Chicago brokers. 


A new brokers’ association was formed in Chicago 
last week. It is called the Chicago Food Brokers’ As- . 
sociation. The membership in the new organization 
will be confined to food brokers in the Chicago district 
who are in good standing, and all such were invited to 
join. The membership is not confined to members of 
the National Association of Food Brokers and the pre- 
amble to the by-laws and constitution reads as follows: 


“The object of this association is to promote a 
feeling of good will and co-operation, and to bring 
about closer relations among all food brokers; correct 
trade abuses ; establish a firm confidence among sellers, 
buyers and brokers : to promote uniformity and cer- 
tainty in business customs and practices; encourage 
an interchange of ideas, and to place reputable brokers 
in the high position rightly due them in the business 
world by virtue of the unique and valuable service they 
render to the producer, distributor and the public at 
large.” 

The general understanding is that, although the 
membership is not confined to members of the National 
Food Brokers’ Association, that the local association 
will be co-operative with the National Association and 
that the particular purpose is to remedy abuses and 
unethical methods which have crept into the transac- 
tion of the food brokers’ business 


Canners who desire to submit samples to me for 
inspection and criticism as to quality should send them 
parcel post to “Wrangler,” No. 208 North Wells street. 
Room 409, Chicago, and if they will advise me how the 
goods are packed as to size cans, number of cans in a 
case, and price to the trade, I will mention such infor- 
mation on this page unless the goods are of uncom- 
mendable quality, in which latter case I will say noth- 
ing, but will write the canner a letter telling why I do 
not approve the quality. 
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THE OZARK MARKET 


By OZARKO 
Special Correspondent Canning Trade.”” 


Business Tightening Up All Along the Line—Mighty 
Few Canners Now Holding Spot Tomatoes. 
Some Future Business Passing—In- 
troducing Another Odd-size 
Can. 


Springfield, Mo., March 8, 1928. 


EATHER—Normal weather conditions pre- 

vailed throughout the Ozarks during the past 

week. March came in like a lamb, and more 
than likely will go out like a lion. We usually experi- 
ence blustry weather throughout the month, and some- 
times it gets pretty cold. 


Business Conditions—There is no apparent im- 
provement in general business conditions. We hear of 
very few failures, but there is still some complaint of 
slow collections. The sales of merchandise in general 
to the consumers are gradually diverting to cash trans- 
actions. Jobbing grocers no longer extend credit ex- 
cept for a short period. The retail merchant who fails 
to pay promptly and take the benefit of the cash dis- 
count is not considered a desirable risk. 


Spot Sales—The number of cars of spot tomatoes 
sold in the Ozark Packing District last week will total 
about the same number of cars as sold during the pre- 
vious week. The volume, however, showed some fall- 
ing off as compared with the sales of a few weeks pre- 
vious. At the end of every week’s business, however, 
there can be found canners here and there who have 
sold their last cars of spot tomatoes. Sales of spot to- 
matoes last week to Texas jobbers were principally 1s 
standard, 10 oz., and 2s standards, and all these cars 
moved from Arkansas canning points. Mighty few 
canners in Arkansas now holding any spot tomatoes. 
Sales during the past week were on range of prices: 
1s standard, 10 oz., 50c to 5214c; 2s standards, 75c to 
77\4e; 214 standards, $1.10 factory points. If it is pos- 
sible to buy today any straight cars of spot tomatoes, 
No. 1 standard, 10 oz., the, price would likely be 5214 or 
55c, f. o. b. Arkansas shipping point. Some Missouri 
canners have sold spot 2s standards during the past 
week at as low as 75c, others were more fortunate in 
making sales of this size at 7714c to 80c. Very little 
demand for 3s standards. Same are held firm at $1.25, 
and the few cars of 10s standards are held at $4.00. 


Future Tomatoes—Arkansas canners have con- 
firmed a fair volume of business on future tomatoes, Is 
standard, 10 oz., 4114c; 2s standards, 75c; No. 303 cans, 
70c; No. 214 standards, $1.05; No. 10 standards, $3.75, 
f.o. b. shipping points. The bulk of future sales made 
by Arkansas canners are on orders secured from job- 
bing grocers in the States of Arkansas, Texas and Ok- 
lahoma. Missouri canners have shown very little in- 


terest in the matter of placing future tomatoes on the 
market. They do not seem satisfied to sell at the prices 
that have been named by the Arkansas canners. Some 
Missouri canners would be willing to confirm a limited 
business on future tomatoes on the basis of 2s stand- 
ards, 7714c to 80c factory points. This would mean 
$1.10 for future No. 214s standards. We have heard a 
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number of canners make the statement that if they 
cannot make sales of future tomatoes at prices that will 
show them a margin of profit that they have no desire 
to sell any futures. 


No. 303 Cans—Several canners who have decided 
to pack tomatoes in the No. 303 cans, contents 1 Ib. 1 
0z., seem convinced that it is reasonable to expect a 
healthy demand for tomatoes in this size can. With 
the contents of the 303 can, when packed with toma- 
toes, only 2 ozs. less than the contents of No. 2 stand- 
ards, and with the No. 303 can 5c per dozen less than 
the No. 2 standards, said canners believe these No. 303 
cans will become very popular sellers in canned toma- 
toes. Jobbing grocers make the statement that the 
tendency of the consuming public is for food products 
in smaller size cans than those used a few years ago. 


Tomato Acreage—We are not fiinding it possible 
to secure from any one canner anything definite in re- 
gard to his tomato acreage for his coming season’s 
pack. Canners generally seem to be mighty slow in 
contracting tomato acreage. They seem to be of the 
opinion that they will be able to get all the acreage 
that they will want, and the disposition on the part of 
the canner will be to contract with the most dependable 
tomato growers. 


Bean Acreage—We think there is no doubt but 
what the green bean acreage in the Ozark packing dis- 
trict will be slightly larger than that of last year, for 
the reason there will be more canners packing green 
beans. If we are correctly informed, canners will likely 
pay $50 per ton for unsnipped stringless green beans 
delivered at factory. . 

St. Louis Meeting—We are informed by a canner 
who attended the meeting, which was held in St. Louis 
on February 27th, that this meeting resulted in the or- 
ganization of a national tomato canners’ association. 
The canners who attended this meeting in St. Louis 
were delegates who had been selected by the different 
canners’ organizations, and a goodly number of states 
were, therefore, represented in this St. Louis meeting. 
We are not prepared to give you full outline of the aims 
and object of this National Tomato Canners Associa- 
tion. However, we believe that it is for the purpose of 
stabilizing the tomato canning industry. 


Ozark Canners’ Meeting—A special called meeting 
of the canners composing the Ozark Canners’ Associa- 
tion is to be held in Springfield on Tuesday, the 12th 
inst. It is expected that this meeting will be attended 
by a large majority of canners composing this associa- 
tion. It is also our understanding that the numerous 
banks throughout the district with which the canners 
are doing business will also send representatives to at- 
tend this canners’ meeting. We are unable to ascertain 
information as to the probable program for this meet- 
ing. However, the canners and the bankers are each 
vitally interested in better organization, and the put- 
ting forward of stronger efforts to stabilize the tomato 
canning industry to a basis where it will be possible for 
the canner to make a profit in the marketing of his un- 
finished products. 


Idle Factories—There will be a goodly number of 
tomato canning factories which will stand idle in the 
Ozarks this year. We are quite sure that parties out- 
side of the district who would be interested in buying 
any tomato canning machinery would likely find some 
bargains here in the Ozarks. 
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CALIFORNIA MARKET 


By “Berkeley,” 
Special Correspondent “The Canning Trade.” 


- Canners League Holds Its Annual Convention at Del 
Monte—Some of the Subjects Debated—Golf 
and Business Combined—Interesting 
Cutting Bee Part of the 
Meeting. 
San Francisco, March 8, 1928. 


ONVENTION—The annual convention of the Can- 
ners’ League of California was held at Del Monte, 
the four-day gathering having started on the eve- 

ning of February 29. More than one hundred and fifty 
canners were in attendance on the opening day, with 
an array of distinguished guests from the East and 
from other section of the country. A very comprehen- 
sive program had been arranged and was followed out 
with but few changes. 

The opening session was held in the auditorium of 
the famous hotel after dinner, with President F. E. 
Booth presiding, and following the address of this offi- 
cial, guests were introduced, including Ben C. Nott, 
H. E. MacConaughey and Frank E. Gorrell, president, 
vice-president, and secretary, respectively, of the Na- 
tional Canners Association; R. C. Frost, president, and 
E. M. Burns, secretary, of the Northwest Canners As- 
sociation, and Wiley V. Ambrose, president, and R. S. 
Callen, secretary of the Southern California Canners 
Association. 

G. H. Bradt, of Hunt Brothers Packing Co., and 
chairman of the executive committee of the Canners’ 
League of California, reviewed the work of the organi- 
zation for the year, and R. R. Bellingall presented the 
treasurer’s annual report, while C. E. Hume reported 
for the auditing committee. Preston McKinney, vice- 
president and secretary gave a highly applauded report 
on the League’s protective fund. . 

Thursday was given over to a happy combination 
of business and pleasure, the morning being devoted to 
a business session and the afternoon to a round of golf 
on the Pebble Beach course and a musical program, 
dance and tea. 

R. M. Barthold, of the California Packing Corpora- 
tion, was chairman at the business meeting and the 
subjects ran wide ranges. Included on the program were 
the following subjects: “Notes on Pest Control and 
Raw Product Problems,” led by F. A. Dixon; “Are We 
Handling Our Apricots Ripe Enough,” led by G. N. 
Edwards; “Proposed Prune Standards,” led by F. L. 
Monnet; “Proposed Specifications for 3 in. Eight Ounce 
and 31,4, in. Eight Ounce Cans,” led by W. L. Harcourt; 
“Proposed Eight Ounce Fruits for Salad Standards,” 
led by D. C. Kok; “National Canners Association New 
Tomato Standards,” led by F. A. Wilder; “Canned As- 
paragus Market,” led by F. A. Wilder and A. J. Fields; 

-“Canned Tomato Market,” led by Allan Cutler ; “Canned 
Spinach Market,” led by C. E. Hume and J. C. Warm- 
ington; and “Canned Fruit Market,” led by G. N. Her- 
bert, G. H. Bradt, Allan Cutler and H. E. Gray. In ad- 
dition there was an address by Dr. H. G. Knight, Chief 
of Bureau of Chemistry and Soils, United States De- 
partment of Agriculture. 

In the eighteen-hole medal golf tournament Ed. 
Hume and G. Chick, of San Francisco, tied for low 
gross, with 89s to their credit, and D. Bach, of San 
Jose, won the low net. 


An evening session was held in the Copper Cup 
Room, with Elmer E. Chase, of San Jose, presiding. 
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Dr. J. R. Esty and Dr. G. S. Bohart, spoke on labora- 
tory work, and Dr. W. M. Dickey, of the State Board of 
Health, and Dr. K. F. Meyer, of the University of Cali- 
fornia, outlined inspection activities. Federal food law 
enforcement came in for attention at the hands of Wen- 
dell Vincent, Chief of Western District, U. S. Depart- 
ment of Agriculture. The California Seconds Act was 
discussed by W. H. Tuggle, while C. G. Gillespie, Direc- 
tor of California State Bureau of Sanitary Engineering, 
spoke on “Disposal of Cannery Waste.” A discussion 
on “Industrial Labor and Welfare” was led by F. L. 
Monnet, A. W. Eames and H. E. Gray. “Canners Lea- 
gue Supervision of Receiving’ came in for consider- 
able attention, with talks led by Capt. W. S. Everts, 
W. St. B. Eustis, A. W. Eames and W. S. Breton. 

The program for Friday included both morning 
and afternoon session, with the annual banquet ten- 
dered by the American Can Company in the evening. 
The morning session opened with a talk on new varie- 
ties of peaches, by F. A. Dixon, of the Canners’ League 
of California, with samples of some of the best fruit 
that has been developed so far. This was followed by 
the sample cutting bee, with cling peaches first receiv- 
ing attention. The judges and secretaries for this 
event, which has become such a feature of Canners’ 
League conventions were: F. L. Monnet, E. E. 
Chase, Jr., W. St. B. Eustis, H. T. Pyle, T. A. Alton, 
Paul H. Parish, W. E. Thomas, H. Dodd, G. N. Edwards, 
W. R. Johnson, C. W. Wolff, F. P. Brown, W. H. Geisler 
and Allan Cutler. The assistants to the director were 
G. 8. Bohart, D. C. Frames, S. J. Semichy, E. F. Cor- 
nell, L. W. Dierkes, E. L. Macabee, P. C. Wilbur, J. P. 
Pierce, E. Geary and J. R. Esty. 

The cutting of cling peaches was followed by a 
sample cutting of preserves and later there was a 
luncheon of the Preserves’ Section, with Elton R. Shaw 
acting as chairman. E. M. Burns, secretary of the 
Northwest Canners Association, was the listed speaker 
at the luncheon. 

A general session was scheduled for the afternoon 
with talks by John E. Pickett, Editor, Pacific Rural 
Press; G. H. Hecke, Director, State Department of Ag- 
riculture; Mrs. Katherine Philips Edson, Executive 
Commissioner, Industrial Welfare Commission; Dr. C. 
L. Alsberg, Director, Food Research Institute, Stan- 
ford University, and D. K. Grady, Secretary-Manager, 
Dried Fruit Association of California. The election of 
directors was held at this meeting. 


The Saturday morning program opened with a talk 
by Prof. P. F. Nichols, Food Products Laboratory, Uni- 
versity of California, on progress made in the utiliza- 
tion of low grade pears, with samples of various prod- 
ucts. W. V. Cruess, also of the University of Cali- 
fornia, spoke on experiments on the preparation of 
ca.ned peaches for use in home-made pies, presenting 
samples, while E. Mrak, also of the State institution, 
spoke on canned prune pulp and some of its uses. The 
session came to a close with a sample cutting of apri- 
cots, pears and fruits for salad. 

The Market—The canned food market has not 
been especially lively of late, buyers having been hold- 
ing off until after the first of March to replenish stocks, 
thus escaping the payment of taxes. This, of course, 
applies only to spot business. The feature of future 
business has been the heavy demand for spinach, with 
a large part of the expected pack already disposed of, 
although packing is just commencing. The drought 
which continues to hold California in its grip threatens 
to cut down the pack for which preparations have been 
made. The recent advances in price do not seem to 
have affected the demand. 
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Considerable interest is being shown in future 
peas, particularly in the cheaper grades, which were 
in rather short supply last season. Prices were named 
on Utah pack in February and more and more Cali- 
fornia is becoming dependent on Utah, and other West- 
ern States for canned peas, although a heavy business 
is done in fresh peas, with large shipments made 
other markets. 


Seven new directors were chosen at the annual 
election on Friday afternoon, these being chosen to 
serve two years, joining the seven whose terms have 
one more year to run. The new directors are: Elmer 
E. Chase, Richmond-Chase Co., San Jose; R. M. Bar- 
thold, California Packing Corporation, San Francisco; 
A. J. Fields, Bayside Canning Company, Alviso; W. A. 
Gellerson, Libby , McNeill & Libby, San Francisco; 
C. E. Hume, G. M. Hume Company, San Francisco; F. 
A. Wilder, Pratt-Low Preserving Co., Santa Clara, and 
G. W. Bradt, Hunt Bros. Packing Company, San Fran- 
cisco. The board will meet in a special meeting at 
San Francisco at an early date, when officers will be 
elected. 


CANNED FOOD DISTRIBUTORS 
( Continued from page Io ) 


in Virginia, bringing to the floor of the House the measure. The 
bill was indefinitely postponed in committee, following a ruling 
by the State attorney-general holding that the bill would prob- 
ably be held invalid by the courts. 


Chain store interests have become strongly organized, and 
it has been a virtual certainty from the beginning that much of 
the anti-chain legislation in various parts of the country would 
not stand the test of the law after the measures had been car- 
ried into the courts. The various bills already passed or pro- 
posed have been so severe on the chains that it has facilitated 
the work of chain store interests in securing co-operation in 
opposing the measures. 


The Food Institute—The first publications of the American 
Institute of Food Distribution have been placed in the hands of 
the trade, and a regular service of the type is promised. The 
first pamphlets divide the publicity of the organization into two 
groups:—the first, dealing with “The Facts in Food Distribu- 
tion,” and the other “The Facts in Food Markets.” The first 
publication is designated as a weekly digest of current informa- 
tion, the other booklet being intended as a weekly digest of 
statistics and market opinions. 


The Grocers’ Alliance—The Independent Grocers’ Alliance, 
launched in New York State a ‘year ago, now numbers 126 stores 
located in Western New York. The organization held the first 
convention of its Rochester Depot, covering the territory men- 
tioned, early this month. Brewster, Gordon & Co., leading 
Rochester wholesale grocers, sponsored the movement. The 
stores of the chain, each owned independently, are styled and 
operated along the lines of the most successful chains. The 
stores have an attractive blue and white front, and are identical 
in appearance, save of course that the names of the owners 
differ. Collective advertising, along with concentration of sales 
on certain brands, has put the operation of the retailers’ groups 
on much the same footing as that of the chains. The “blue and 
white” chain is also successfully operated in 28 other states, 
under the direction of 31 wholesale grocery concerns. All told, 
there are approximately 6,000 “I. G. A.” stores now in opera- 
tion. J. Frank Grimes, Chicago accountant, is the original spon- 
sor of the idea and movement, having proposed the plan as.a 
means of combatting chain store competition, after several 


years of close association with the grocery industry and ithe . 


study of the problems of the independent retail grocer. The 
organization of the plan with the co-operation of leading whole- 
sale grocers in various parts of the country, has fortified the 
position of the jobbers in the territories involved, and has 
stopped in these sections the trend away from wholesale grocers 
so marked in many sections of the country. In effect, the units 
of the I. G. A. chain are retailers’ co-operatives, minus the risk 
and inefficiency which often accompanies the venturing of 
groups of retailers into the wholesale field in a co-operative way. 
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The American’s Convention—The 1928 convention of the 
American Wholesale Grocers’ Association, to be held in Cincin- 
nati, April 24-27, will be known this year as the “Distribution 
Convention.” According to R. H. Rowe, secretary, “There will, 
as usual, be entertainment galore. Again the open forum meet- 
ings will be the high lights of the convention proceedings 
proper. These open forum discussions, in which all wholesale 
grocers present take part, have in the past proved clearing 
houses of the best ideas and methods for successful operation of 
the wholesale grocery business in present-day conditions. They 
will be presented so as to shed more light this year than ever 
before. A questionnaire has gone out from the Association 
office to members, asking them for their suggestions as to the 
best topics to be discussed at these open forum meetings and 
as to the important business that should be transacted by the 
gathering. A program of unusual interest is assured. Arrange- 
ments have been made with the Gibson Hotel for the manufac- 
turers’ exhibit, which will be held in the basement of the hotel. 
We have given very careful thought to the location, and believe 
that Cincinnati’s geographical location renders it the most log- 
ical point for this important conference of food interests. We 
have heard the comment that the weather in May was a little 
bit warm for convention purposes, and we have accordingly 
moved our dates up a few weeks as a matter of experiment. The 
records indicate that the latter part of April in Cincinnati fur- 
nishes ideal weather.” 


Food Merger in Canada—Christie, Brown & Co., leading 
Canadian biscuit manufacturers, have secured a half interest in 
the business of the Crosse & Blackwell, Canada, Ltd., business. 
The Crosse & Blackwell factory in Toronto commenced opera- 
tions last fall, and the company also operates canneries in 
British Columbia. L. C. Goff remains president of Crosse & 
Blackwell, Canada, Ltd., and C. £. Edmonds, president of Chris- 
tie, Brown & Co., will be vice-president. The other members of 
the board will be representatives of the two companies. Crosse 
& Blackwell, Canada, Ltd., has Canadian subsidiaries carrying 
on in Canada the business of James Keiller & Sons, E. Lazenby 
& Sons, and Alexander Cairns & Sons. Crosse & Blackwell are 
the largest and oldest food manufacturers in the world, operat- 
ing more than forty plants in all parts of the world. The com- 
pany has been in business 222 years. 


According to reports in the New York market, the Gold 
Dust Corporation is carrying on negotiations for the American 
distributing rights for Crosse & Blackwell. Christie, Brown & 
Co., of Canada, is closely affiliated with the interests controlling 
Gold Dust. The latter company, besides its own soap products, 
has a line of nationally known shoe polishes, sold through the 
wholesale grocery trade, and is reported planning to expand its 
— as distributor of manufactured trade-marked grocery 
products. 


Kroger Sales Gain—Kroger Grocery and Baking Company 
sales for February were reported at $13,579,269, an increase of 
$1,748,108, or 14.78 per cent over February of last year. Sales 
for January and February combined amounted to $26,199,125, as 
compared with $23,550,478 in the corresponding period of last 
year, an increase of $2,648,647, or 11.2 per cent. Thus far noth- 
ing new has been heard with regard to the reported plans of the 
interests controlling the Kroger chain to bring about mergers 
further strengthening the company’s position. At one time a 
merger between the Kroger and American Stores chains ap- 


peared imminent, but negotiations fell through. 


FOR SALE—1 Monitor Grader in perfect condition 
located in Maryland. 
Address Box A-1559 care of The Canning Trade. 


FOR SALE—1 Colossus Grader in good condition. 
Address Box A-1562 care of The Canning Trade. 


50 Years of Service to Canners 


Thos. J. Meehan & Co. 


( Thos. L. North ) 
11 W. Redwood Street, Baltimore Md. 
BROKERS and COMMISSION MERCHANTS 


Canners’ Accounts Solicited for Tip-Top Buyers. 


— Too Late To CLassiry —— 
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THE KYLER BOXERS 


REPEAT ORDERS 
Are The Best Proof Of The Purchaser’s Satisfaction 


— Repeat orders for Kyler Boxing Machines are the best 

noe proof of the correctness of our design and of the high 
class workmanship and material that enter into our pro- 
duct. 


Our determination to build only the best in design and 
construction, backed by years of experience, insures 
complete satisfaction to our customers. 


We build three models: Model P, motor drive -- Model 
T, hand and foot operated -- Model H, hand only. 


Your satisfaction guaranteed -- Write for circular. 


Manufactured and Sold by 


Westminster Machine Works, Westminster, Md., U.S. A. 


A HAND or POWER 
OPERATED 
DOUBLE-SEAMER 


with all the strength and 
perfection of the automatic 
machines. 


We have not cheapened it because 
it is hand driven. It has cut steel 
gears, seaming rolls mounted on 
ball-bearings. Equipped with both 
pulley and crank. 


CAMERON CAN MACHINERY CO. 


| 240 North Ashland Avenue, Chicago, U. S. A. 
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BLISS 


HIGH SPEED AUTOMATIC 
CAN MAKING MACHINERY 


8-Head Double End Flanger 


300 Cans a Minute 


This No. 315-K Bliss Automatic 
Flanger operates in the 300 a min- 
ute line of Bliss High Speed Sani- 
tary Can Making Machinery and 
produces a perfect flange which is 
essential to successful double 
seaming. The eight heads insure 
easy movement with high speed 
and minimum wear. All adjust- 
ments are open, accessible and 
easily made. 


Builders of the 300 a minute line 


V y BROOKLYN 
E. W. BLISS CO. 
Suter optces Now Naver Rochester 


C0 


The Livingston County 


Canning Co. 
HEMLOCK, N. Y. 


Operated the Hydro Geared Grader 
last Year. We would refer all can- 
ners to them as to its capacity and 


grading. 


The Sinclair-Scott Co. 
Wells & Patapsco Sts. 
BALTIMORE, MD. 
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SMILE AWHILE | 


There is a saving grace in a sense of humor. 


Relax your mind—and your body. You'll be better mentally, 
physically—and financially 


Send in YOUR contribution 
All are welcome. q 


“MIX THOROUGHLY” 


A young bride asked her husband to copy a radio 
recipe she wanted. He did his best, but got two sta- 
tions at once, one of which was broadcasting physical 
exercises and the other the recipe. This is what he took 
down: 

“Hands on hips, place one cup of flour on the shoul- 
ders, raise knees and depress toes, and mix thoroughly 
in half a cup of milk. Repeat six times. Inhale quickly 
one-half teaspoonful of baking powder, lower the legs, 
and mash two hard-boiled eggs in a sieve. Exhale, 
breathe naturally, and sift into a bowl. 

“Attention! Lie flat on the floor and roll the white 
of an egg until it comes to a boil. In ten minutes re- 
move from the fire and rub smartly with a rough towel. 
Breathe naturally, dress in warm flannels and serve 
with fish soup.” ~ 


A WHITE ELEPHANT PARTY 

A lady, very active in the social circles of a Chicago 
suburb, had a brand new idea in regard to giving a 
party which should have “sweet cherity” for its ulti- 
mate purpose. 

Each guest was invited to bring something that 
she had little use for, but was too good to be thrown 
away entirely. 

The idea was all right, but the party proved a fail- 
ure. Eleven of the nineteen brought their husbands. 


FAIR ENOUGH 


Two motorists in Yorkshire found a man walking 
in his sleep. We understand they woke him up to give 
him a sporting chance.—Humorist. 


AIN’T IT SO 
When a drunken, unlicensed driver with one arm 
around a girl drives a stolen car with no light and no 
license plates the wrong way on a one-way street and, 
after running down two policemen, crashes into a police 
station, he is unlucky—Princeton Tiger. 


REGARDLESS 
Man is born with certain inalienable rights which 
aren’t worth much when he meets a big guy driving a 
truck.—Annapolis Log. 


CAR CAMOUFLAGE 
Husband—You ought to have more sense than to 
order a new car when you know how I’m fixed. 
Wife—Why, John, do you think I want everybody 
to know how your're fixed. 


FEATHER IN HIS CAP 
Motorcycle Cop—Here, you, pull over. 
Autoist—Whatsamatter ? 
M. C.—You were doing fifty. . 
Autoist—Will you write that down and-sign it so 
I can show it to friends ?—Allston Recorder. 
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ADHESIVES, PASTES AND GUMS. 
Arabol Mfg. Co., New York City. 
ADJUSTER, for Chain Devices. 
Hamachek Mach. Co., Kewaunee, Wis. 
Apple Paring Machines. See Paring Mach. 


BASKETS, Picking. 

Planters Mfg. Co., Portsmouth, Va. 
BEAN SNIPPER. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 
BEET MACHINERY. 

Mach. Co., Salem, N. J. : 
ssn Cang. Mchy. Corp., Cedarburg, Wis. 
A. K. Robins & Co., Baltimore. 

Baskets, Wire, Scalding, Picking, etc. See Can- 
nery Supplies. 

BELTS, Carrier, Rubber, Wire, etc. 
Porte Mat and Mfg. Co., La Porte, Ind. 

See Clean and Grad. Mach. 
Beans, Dried. See Pea and Bean Seed. 
BOARD, Corrugated Wrapping. 

Gibraltar Corrug. Paper Co., North Bergen, N. J. 

Hinde & Dauch Paper Co., Sandusky, Ohio. 
BLANCHERS, Vegetable and Fruit. 

Ayars Mach. Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

Huntley Mfg. Co., Brocton, N. Y. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague Sells Corp., Chicago. 

Blowers, Pressure. See Pumps. 
BOILERS AND ENGINES, Steam. 

Edw. Renneberg & Sons Co., Baltimore. 

A. K. Robins & Co., Inc., Baltimore. 

Slaysman & Co., Baltimore. 

BOOKS, on Canning, Formula, Etc. 


A Complete Course in Canning. 

How to Buy and Sell Canned Foods. 

A History of the Canning Industry. 

The Almanac of the Canning Industry. — 

All published by The Canning Trade, Baltimore. 


Bottle Caps. See Caps. 

Bottle Cases, Wood. See Boxes, Crates. 

Bottle Cases, Wood. See Boxes, Crates. 

Bottle Corking Machines. See Bottlers Mchy. 
BOTTLERS’ MACHINERY. 


Ayars Mach. Co., Salem, N. J. 
Edw. Ermold Co., New York City. 
Bottle Screw Caps. See Caps. 


BOX (Corrugated) SEALING MACHINES. 

A. K. Robins & Co., Inc., Baltimore. 
Boxes, Corrugated Paper. See Cor. Paper Prod. 
BOXES, Lug, Field, Metal. 

Berlin-Chapman Co., Berlin, Wis. 
BOXING MACHINES. 

Fred H. Knapp Co., Ridgewood, N. J. 

A. K. Robins & Co., Baltimore. 

Westminster Machine Works, Westminster, Md. 
BROKERS. 


Howard E. Jones & Co., Baltimore. 
Thomas J. Meehan & Co., Baltimore. 
Phillips Sales Co., Cambridge, Md. 


Buckets and Pails, Fiber. See Corr. Paper 
Products. 

Buckets and Pails, Metal. See Enameled Buckets. 

Buckets, Wood. See Cannery Supplies. 


BURNERS, Oil, Gas, Gasoline, etc. 

A. K. Robins & Co., Inc., Baltimore. 
BY-PRODUCTS, Machinery. 5 

Edw. Renneburg & Sons Co., Baltimore. 
Cabbage Machinery. See Kraut Mchy. 
CANNERS, Fruits and Vegetables, etc. 

California Packing Corp., San Francisco. 
CAN COUNTERS. 


Ams. Machine Co., Max., New York City. 
Ayars Mach. Co., Salem, N. J. 
Can Conveyors. See Conveyors and Carriers. 
Can Fillers. See Filling Machines. 
CAN MAKERS’ MACHINERY. 
Ams Machine Co., Max, New York City. 
BE. W. Bliss & Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago. 
Slaysman & Co., Baltimore. 
Can Markers. See Stampers and Markers. 
CAN SEALING COMPOUNDS. 
Ams. Machine Co., Max, New York City. 
CAN WASHING MACHINES. 
Hansen Cang. Machy. Co., Cedarburg, Wis. 


THE CANNING TRADE 


WHERE TO BUY 


the Machinery and Supplies you need, and the Leading Houses that supply them. 
Consult the advertisements for details. 


CANS, Tin, All Kinds. 
American Can Co., New York. 
Continental Can Co., New York City. 
Heekin Can Co., Cincinnati, O 
Phelps Can Co., Baltimore. 
Phillips Can Co., Cambridge, Md. 
Southern Can Co., Baltimore. 
Wheeling Can Co., Wheeling, W. Va. 


CANNERY SUPPLIES 
Ayars Mach. Co., Salem, N. J. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Slaysman & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 

Can Stampers. See Stampers and Markers. 


CAPPING MACHINES, Soldering. 
Ayars Mach. Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Capping Steels, Soldering. See Cannery Sup. 
CARRIERS AND CONVEYORS, Gravity. 


Berlin-Chapman Co., Berlin, Wis. 

A. Robins & Co., Baltimore. 

Sprague-Sells Corp., Chicago. 
Cartons. See Corrugated Paper Products. 
Catsup Machinery. For the preparatory work: 

see Pulp Mchy; for bottling: see Bot. Mchy. 

Chain Belt Conveyors. See Conveyors. 
Chain for Elevating, Conveying. See Conveyors. 
Checks, Employers’ Time. See Stencils. 
Chutes, Gravity, Spiral. See Carriers. 


CIDER AND VINEGAR MAKERS SUPPLIES. 


CLEANERS AND CLEANSER (Wyandotte). 
J. B. Ford Co., Wyandotte, Mich. 
CLEANING AND GRADING MACHY., Fruit. 
Huntley Mfg. Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Cleaning and Washing Machines, Bottle. See 
Bottlers’ Machinery. 
. Cleaning Machines, Can. See Can Washers. 
CLOCKS, Process Time. 
Ayars Mach. Co., Salem, N. J. 
Sprague-Sells Corp., Chicago. 
CLOSING MACHINES, Open Top Cans. 
Ams. Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, Il. 
Slaysman & Co., Baltimore. 
Coils, Copper. See Copper Coils. 


Condensed Milk Canning Machinery. See Milk 
Condensing Machinery. 

CONVEYORS AND CARRIERS, Canners. 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Hansen Cang. Machy. Corp., Cedarburg, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

COOKERS, Continuous, Agitating. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 
Sprague-Sells Corp., Chicago. 

Cookers, Retort. See Kettles, Process. 


COOLERS, Continuous. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 
Sprague-Sells Corp., Chicago. 

COPPER COILS, for Tanks. 
Berlin-Chapman Co., Berlin, Wis. 

F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Baltimore. 

Sprague-Sells Corp., Chieago. 
Copper Jacketed Kettles. See Kettles, Copper. 
CORKING MACHINES. 

Edw. Ermold Co., New York City. 

CORN COOKER-FILLERS. 

Ayars Mach. Co., Salem, N. J. 
Berlin-Chapman Co.. Berlin, Wis. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Morral Bros., Morral, Ohio. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

CORN CUTTERS. 

Berlin-Chapman Co., Berlin, Wis. 
Morral Bros., Morral, Ohio. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

CORN SHAKERS. 

Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co,, Brocton, N. Y. 


CORN HUSKERS AND SILKERS. 


Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
Morral Bros., Morral, Ohio. 
Sprague-Sells Corp., Chicago. 
United Company, Baltimore. 
Corn Mixers and Agitators. See Corn Cooke: 
Filers. 
CORRUGATED PAPER PRODUCTS (Boxes 
Bottle Wrappers, etc.). 
Gibraltar Corrug. Paper Co., North Bergen, N. u 
Hinde & Dauch Paper Co., Sandusky, O. 
Counters. See Can Counters. 
Countershafts. See Speed Reg. Devices. 


CRANES AND CARRYING MACHINES. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 

Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 
CRATES, Iron Process. 


Berlin-Chapman Co., Berlin, Wis. 

Edw. Renneberg & Sons Co., Baltimore. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

Zastrow Machine Co., Baltimore. 
Cutters, Corn. See Corn Cutters. 
Cutters, Kraut. See Kraut Machinery. 


Cutters, String Bean. See String Bean Mchy. 


DECORATED TIN (for Cans, Caps, ete.). 
American Can Co., New York. 
Continental Can Co., New York City. 
Southern Can Co., Baltimore. 


Dies, Can. See Can Makers’ Mchy. 
Double Seaming Machines. See Closing Mach. 
DRYERS, Drying Machinery. 


Edw. Renneberg & Sons Co., Baltimore. 
Slaysman & Co., Baltimore. 


Employers’ Time Checks. See Stencils. 
ENAMELED BUCKETS, PAILS, etc. 


F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Engines, Steam. See Boilers and Engines. 
Enamel-Lined Kettles. See Tanks. 


EVAPORATING MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneberg & Sons Co., Baltimore. 
EXHAUST BOXES. 


Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Factory Stools. See Stools. 
Factory Supplies. See Cannery Supplies. 
FACTORY TRUCKS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
FIBRE CONTAINERS for Food (not hermetic- 
ally sealed). 
American Can Co., New York. 
Continental Can Co., New York. 
Gibraltar Corrug. Paper Co., North Bergen, N. J. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
FIBRE PRODUCTS, Boxes, Boxboards, etc. 
Gibraltar Corrug. Paper Co., North Bergen, N. J. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
Fillers and Cookers. See Corn Cooker-Fillers. 
Filling Machines, Bottles. See Bottlers’ Mchy. 


FILLING MACHINES, Can. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
#yars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 

F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 

Sprague-Sells Corp., Chicago. 


Filling Machine, Syrup. See Syruping Mach. 

FINANCING AND WAREHOUSING. 
Guardian Warehousing Co., Chicago. 

FINISHING MACHINES, Catsup, etc. 


F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 


Friction Top Cans. See Cans, Tin. 
Fruit Graders. See Clean. & Grad. Mchy., Fruit. 
Fruit Parers. See Paring Machines. 
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WHERE TO BUY—Continued 


FRUIT PITTERS AND SEEDERS. 
Mfg. Co., Brocton, N. Y. 
4 ame. See Cider Makers’ Machinery. 
Gasoline Firepots. See Cannery Supplies. 


GENERAL AGENTS for Machinery Mfrs. 

Berlin-Chapman Co., Berlin, Wis. 

A. K. Robins & Co., Inc., Baltimore. 

S e-Sells Corp., icago. 

‘naan, Electric. See Motors. 
GLASS BOTTLES, Tumblers, etc. 
GLASS-LINED TANKS. 

icago. 

See Power Plant Equipment. 
Gravity Carriers. See Carriers and Conveyors. 
Green Corn Huskers. See Corn Huskers. 

Green Pea Cleaners. See Clean. and Grad. Mchy. 
Hoisting and Carrying Mockiow. See Cranes. 
Hullers and Viners. Pea Hullers. 

Huskers and Silkers. See Corn Huskers. 
INSURANCE, Canners’. 

Canners’ Exchange, Lansing B. Warner, Chicago. 
Jacketed Kettles. See Kettles, Copper. 
JACKETED PANS, Steam. i 

F. H. Langsenkamp Co., Indianapolis, Ind. 

Sprague-Sells Corp., Chicago. 

KETTLES, Copper, Plain or Jacketed. 

F. H. Langsenkamp Co., Indianapolis, Ind. 

A. K. Robins & Co., = Baltimore. 

Sprague-Sells Corp., icago. 

Kettles, Enameled. See Tanks, Glass-Lined. 
KETTLES, Process. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

Edw. Renneberg & Sons Co., Baltimore. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

Zastrow Machine Co., Baltimore. 

KETTLES, Vacuum. 
Pfaudler Co., Rochester, N. Y. 

KNIVES, Miscellaneous. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

KRAUT CUTTERS. : 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 
KRAUT MACHINERY. 

Hansen Cang. Mchy. Co., Cedarburg, Wis. 
LABELING MACHINES. 

Edw. Ermold Co., New York City. 

Fred H. Knapp Co., Ridgewood, N. J. 

Morral Bros., Morral, Ohio. 

Sprague-Sells Corp., Chicago. 

LABEL MANUFACTURERS. 

H. Gamse & Bro., Baltimore. 

R. J. Kittredge & Co., Chicago. 

National Color Printing Co., Baltimore, Md. 

Simpson & Doeller Co., Baltimore. 

Stecher Litho Co., Rochester, N. Y. 

U. S. Printing and Litho. Co., Cincinnati. 
LABORATORIES, for Analyses of Goods, etc. 

National Canners Assn., Washington, D. C. 

LIMA BEAN RUBBERS. 

The Scott Viner Co., Columbus, O. 

Markers, Can. See Stampers and Markers. 
Marmalades, Machinery. See Pulp Machinery. 
MILK CONDENSING AND CANNING MCHY. 

Ayars Machine Co., Salem, N. J. - 

Berlin-Chapman Co., Berlin, Wis. 

A. K. Robins & Co., Inc., Baltimore. 

Zastrow Machine Co., Baltimore. 

Molasses Filling Machine. See Filling Mach. 
OYSTER CANNERS’ MACHINERY. 

Berlin-Chapman Co., Berlin, Wis. 

Hansen Cang. Mch. Corp., Cedarburg, Wis. 

Edw. Renneburg & Sons Co., Baltimore. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

Zastrow Machine Co., Baltimore. 
Packers’ Cans. See Cans. 
Pails, Tubs, etc., Fibre. See Fibre Conts. 
Paper Boxes. See Corrug. Paper Products. 
PARING MACHINES. 

Sinclair-Scott Co., Baltimore. 
PASTE, CANNERS’. 

Arabol Mfg. Co., New York City. 

Edw. Ermold Co., New York City. 

F. H. Knapp Co., Ridgewood, N. J. 

A. K. Robins & Co., Inc., Baltimore. 
PEA AND BEAN SEED. 

Associated Seed Growers, Inc., New Haven, Conn. 

Gallatin Valley Seed Co., Bozeman, Md. 

D. Landreth Seed Co., Bristol, Pa. 

J. B. Rice Seed Co., Cambridge, N. Y. 

Rogers Bros. Seed Co., Chicago. 

PEA CANNERS’ MACHINERY. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 


F. Hamachek Mach. Co., Kewaunee, Wis. - 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
PEA HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Mach. Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, Ohio. 
PEA VINE FEEDERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Mach. Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, Ohio. 
PEELING KNIVES. 
A. K. Robins & Co., Inc., Baltimore. 
Peach and Cherry Pitters. See Fruit Pitters. 
PEELING MACHINES. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
PEELING TABLES, Continuous. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co.. Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Perforated Sheet Metal. See Sieves and Screens. 
Picking Boxes, Baskets, etc. See Baskets. 
Picking Belts and Tables. See Pea Can. Mchy. 
PINEAPPLE MACHINERY. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 
Platform and Wazon Scales. See Scales. 


Picking Belts and Tables. See Pea Machinery. ° 


Power Presses. See Can Makers’ Machinery. 
Power Transmission Machinery. See Power 
Plant Equipment. 
PRESERVERS’ MACHINERY. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
PULP MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
PUMPS, Air, Water, Brine, Syrup. 
Ams Machine Co., Max, New York City. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sleysman & Co., Baltimore. 
Retort Crates. See Kettles, Process. 
Rubber Stamps. See Stencils. 
Saccharometers (syrup testers). See Canry. Sup. 
SALT DISTRIBUTING MACHINE. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
SEALING MACHINES, Box. 
A. K. Robins & Co., Inc., Baltimore. 
Sanitary Cleaner and Cleanser. See Cleaning 
Compounds. 
Sanitary (open top) Cans. See Cans. 
Sardine Knives and Scissors. See Knives. 
SCALDERS, Tomato, etc. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton. N. Y. 
F H. Langsenkamp Co.. Indianapolis. 
S. O. Randall’s Son, Baltimore, Md. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Scalding and Picking Baskets. See Baskets. 
Sealing Machines, Bottle. See Bottlers’ Mchy. 
SEEDS, Canners’, All Varieties. 
Associated Seed Growers, Inc., New Haven, Conn. 
Gallatin Valley Seed Co., Bozeman, Mont. 
D. Landreth Seed Co., Bristol, Pa. 
J. B. Rice Seed Co., Cambridge, N. Y. 
Rogers Bros. Seed Co., Chicago. 
Separators. See Pea Canning Mchy. 
Sealing Machines, Cans. See Closing Machines. 
SHEET METAL WORKING MACHINERY. 
Ams Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, IIl. 
Slaysman & Co., Baltimore. 
SIEVES AND SCREENS. 
Huntley Mfg. Co., Brocton, N. Y. 
Sinclair-Scott Co., Baltimore. 


SILKING MACHINES, Corn. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
Sprague-Sells Corp., Chicago. 
Sorters, Pea. See Cleaning and Grading Mchy. 


SPEED REGULATING DEVICES (for Machines, 
Belt Drives, etc.). 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
Sinclair-Scott Co., Baltimore. 
Supply House and General Agents. See Gen- 
eral Agents. 


SYRUPING MACHINES. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Tables, Picking. See Pea Canners’ Machinery. 
STAMPERS AND MARKERS. 
Ams Machine Co., Max, New York City. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Steam Jacketed Kettles. See Kettles. 


Steam Retorts. See Kettles, Process. 
ai ge Marking Pots and Brushes, Brass 


hecks, Rubber and Steel Type, Burning 
Brands, etc. 


A. K. Robins & Co., Inc., Baltimore. 
STIRRERS FOR KETTLES. 
F. H. Langsenkemp Co., Indianapolis. 
Sprague-Sells Corp., Chicago. 
STRING BEAN MACHINERY. 
Burton Cook & Co., Rome, N. Y. 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
TANKS, Metal. 
Berlin-Chapman Co., Berlin, Wis. 
F. H. Langsenkamp Co., Indianapolis. 
Slaysman’ & Co., Baltimore, Md. 
Sprague-Sells Corp., Chicago. 
TANKS, Glass Lined, Steel. 
F. H. Langsenkamp Co., Indianapolis. 
Pfaudler Co., Rochester, N. Y 
Sprague-Sells Corp., Chicago. 
TANKS, Wooden. 
Sprague-Sells Corp., Chicago. 
TELEPHONE, TELEGRAPH, Quick Service. 
Amer, Telephone and Telegraph Co.—Everywhere. 
Testers, Can. See Can Makers’ Machinery. 
THERMOMETERS, GAUGES, etc. 
Ticket Punches. See Stencils. 
TIN PLATE 
American Sheet and Tin Plate Co., Pittsburgh. 
The Mellingriffith Co., Cardiff, So. Wales. 
TOMATO CANNING MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wia 
Huntley Mfg. Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
TOMATO PEELING MACHINE. 
A. K. Robins & Co., Inc., Baltimore. 
TOMATO WASHERS. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
VACUUM PANS, Equipment. 
Pfaudler Co., Rochester, N. Y. 
Variable Speed Countershafts. See Speed Ree. 
VINERS AND HULLERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Frank Hamachek Co., Kawaunee, Wis. 
Scott Viner Co., Columbus, Ohio. 
WAREHOUSING AND FINANCING. 
Guardian Warehousing Co., Chicago. 
Washers, Bottle. See Bottlers’ Machinery. 
WRAPPERS, Corrugated Bottle. 
Gibraltar Corrug. Paper Co., North Bergen, M. J. 
Hinde & Dauch Paper Co., Sandusky. Ohio. 
WASHERS, Can and Jar. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
WASHERS, Fruit, Vegetable. 
Ayars Mach. Co., Salem, N. J. 
Huntley Mfg. Co., Brocton, N. Y. 
S. O. Randall’s Son, Baltimore, Md. 
Sprague-Sells Corp., Chicago. 
Washing and Scalding Baskets. See Baskets. 
Windmills and Water Supply Systems. See 
Tanks, Wood. 
Wrappers, Paper. See Corrug. Paper Products. 
Wrapping Machines, Can. See Labeling Mach. 
WYANDOTTE, Sanitary Cleaner. 
J. B. Ford Co., Wyandotte, Mich. 
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Increase Your Speed 


By Using 
“Slaysman” Automatic Feeder 


on your Body-Maker 


This feeder will pass but ONE 
body at a time. 

Very simple and durable having no 
parts to get out of order. Can be at- 
tached to any make Body-Maker. 
The saving on labor alone will more 
than pay for this feeder in a very short 
time. 


[PATENTED.] 


Write for particulars. 


Slaysman & Company 


801-11 E. Pratt St. 
Baltimore, Maryland. 
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Symbol of Quality and Service 


On the 
bottom of 
every can— 


Coast to Coast 


Continental’s 
Certificate 
of Value 


Continental 
Company 


INC. 


